CONFERENCE GUIDEBOOK
2021 ANPOR-APCA Annual Conference
On-site and Virtual Conference
December 14, 2021
https://www.anpor.net/anpor2021

" Understanding Wellbeing in Asian Societies: The Impact
of Digital Media on Environmental and Social Resilience"

Organized by
Asian Network for Public Opinion Research (ANPOR)
Asia-Pacific Communication Alliance (APCA)
Chungnam National University, South Korea
Far Eastern University, Philippines
School of Communication Arts, University of the Thai Chamber of
Commerce, Thailand

MESSAGE FROM THE ANPOR PRESIDENT
Dear Distinguished Scholars, ANPOR & APCA members,
It is my great pleasure to welcome you to the ninth annual ANPOR
Conference, which will be held in conjunction with the third Asia Pacific
Communication Alliance (APCA) annual conference. The event will be coorganized by the Asian Network for Public Opinion Research, Asia-Pacific
Communication Alliance, the Center for Asian Public Opinion Research &
Collaboration Initiative (CAPORCI), Chungnam National University (CNU),
Institute of Arts and Sciences, Far Eastern University (FEU) and School of
Communication Arts, University of the Thai Chamber of Commerce (UTCC).
Due to the prolonged COVID-19 pandemic, knowledge transfer across continents never stops despite
limited physical mobility. Online communication is one of the underlining frameworks of such global
transformation that reinforces public opinion on global issues — members of the academic community
adapt and survive the COVID-19 pandemic. The theme "Understanding Wellbeing in Asian Societies:
The Impact of Digital Media on Environmental and Social Resilience" allowed us to cherish the spirit
of ANPOR and APCA in the post-new normal ecology once again.
Collaboration between ANPOR and APCA, one of the largest pan-Asian Alliances of social science
researchers and educators, provides a genuine network of colleagues and friends. Our quarterly journal,
the Asian Journal for Public Opinion Research, listed in several databases, such as SCOPUS, Google
Scholar, KCI, Web of Science, and DOAJ, will celebrate its first decade (volume no.10) in 2022. Thanks
to the spirit of teamwork of "Anporian" for their dedication and hard work, ANPOR could not have come
this far without the strong partnership.
Even though physical mobility clips our face-to-face interaction, the literary imagination between us never
decreased — the number of colleagues eager to share and exchange their thoughts increases. We will
continue to have lively debates and the "knowledge production community."
Our heartfelt thanks to our iron lady Prof. Dr. Changfeng Chen, the APCA President, and APCA members
for their strong support. Special thanks also extend to Prof. Dr. Sung Kyum Cho, the ANPOR founding
president and Director of CAPORCI, for his untiring support; Prof. Dr. Rowena Capulong Reyes, Dean
of the Institute of Arts and Sciences, Far Eastern University and Prof. Dr. Pairote Wilainuch, Dean of the
School of Communication Arts, UTCC for their faith in academic collaboration; last but not least to all
participants. Through this collaboration, the 2021 ANPOR-APCA Annual Conference hopes to engage
academics from across the regions within the central theme of digitization communication and public
opinion in the quest for environmental and social resilience.
Please be safe. I look forward to seeing what we will achieve next: new conferences, new research
projects, new collaboration opportunities, and new members and countries joining us in our mission.
Thank you very much.

Jantima Kheokao
President of ANPOR
Chair, D.Com.Arts in Marketing Communication Program,
School of Communication Arts, University of the Thai Chamber of Commerce

MESSAGE FROM THE APCA PRESIDENT
Dear Distinguished Scholars, Colleagues, and Students,
On behalf of the Asia-Pacific Communication Alliance (APCA), I
warmly congratulate the convening of the 2021 ANPOR-APCA
Annual Conference on "Understanding Wellbeing in Asian Societies:
The Impact of Digital Media on Environmental and Social
Resilience"!
My sincere appreciation for the President of ANPOR, Professor
Jantima Kheokao, and everyone who contributed to this year's conference for their hard work.
Also, many thanks to faculty members and students who submitted their work to the
conference. I look forward to hearing more about your research!
With the ongoing pandemic, the role of media, especially digital media, is of critical importance
in maintaining and enhancing interpersonal, inter-organizational, and international
relationships. This year's conference focuses on timely issues of environmental and social
resilience related to the wellbeing of our Asian communities. I believe the topics discussed at
this conference will have a long-lasting impact on many aspects of our post-pandemic world.
The Asia-Pacific Communication Alliance (APCA), founded in 2018 in Beijing, China, unites
more than twenty communication associations from sixteen countries. The APCA strives to
promote meaningful conversations from different perspectives and research traditions. Over
the past years, we have seen original research papers and panels exploring diverse media and
communication research dimensions focusing on unique Asian characteristics situated within
the broader context of globalization and neo-globalization. Despite the influence of the
pandemic, our annual conference continues to grow in size and impact. It is our hope that this
conference will serve as a platform for scholars interested in Asian media and communication
research to discuss and deliberate on different intersections between global and local
idiosyncrasies. I thank you for your continuing support of the conference, and I wish the
conference a huge success!
Thank you!

Changfeng Chen
President of The Asia-Pacific Communication Alliance (APCA)
Professor, Executive Dean of School of Journalism & Communication,
Tsinghua University, Beijing, China

MESSAGE FROM THE DEAN OF INSTITUTE OF ARTS AND
SCIENCE, FAR EASTERN UNIVERSITY, PHILIPPINES
Mabuhay!
Far Eastern University is a proud co-organizer of the 2021 ANPORAPCA Annual Conference with the theme "Understanding
Wellbeing in Asian Societies: The Impact of Digital Media on
Environmental and Social Resilience."
Allow me to share some key points on how selected Philippine-based
organizations went through disruptions and (re) constructions as they
navigated the COVID-19 health crisis resulting in communication crises.
These private and public institutions employed active listening, did quick responses, organized
the organization, and stayed connected
There is a need to engage in active listening.
Private and public organizations employed active listening because the audience developed
very active voices. The International Listening Association defines listening as "the process of
receiving, constructing meaning from and responding to spoken and/or nonverbal messages."
The twin tactics are put to great use because the audience has a lot to offer in both narratives
and 'walking the talk,' and as such, organizations have set clear goals to achieve in this
pandemic (Mendy, 2020).
There are some essential Industries and education sectors that responded to the incessant threats
posed by the health crisis by putting their stakeholders as a priority.
Next is the need to organize the organization.
Strategies and tactics should be employed to emphasize the need to collaborate and place trust
and transparency at the forefront.
The need to be connected
The protracted lockdowns necessitated being connected from the literal and symbolic
standpoints. According to Wu of Ninja Van, "the building of relationship is stronger at this
time." Clearer instructions, achieving trust, and securing everyone are aligned to avoid
duplications are key actions to achieve goals with all the harsh conditions set by the pandemic.
The need to advance with digital
The restrictions imposed particularly on traveling to and from national and international
destinations drove many organizations to maximize digital capabilities to get things
accomplished. Savings taken from decreased in-person events to the online setup precipitated
the creation of software applications allowing stakeholders to have interactive involvement.
Cross-disciplinary databases or mailing lists are considered digital assets, thus fortifying
messages that are rightfully received.

With our strong commitment to accurately understand wellbeing of societies, I am certain more
(re) constructions will be created for organizations. Conversations like this will generate
positive impact on both our environmental and social resilience.
This year, FEU is sponsoring a roundtable discussion entitled "Disruptions and
(re)constructions in the time of COVID-19: Turning the gaze on the Global South. This event
also marks the soft launch of Framework: The Asia-Pacific Journal of Communication.
We thank the organizers for the opportunity to be part of this annual event. Maraming Salamat!

Rowena Capulong Reyes, PhD.
Dean, Institute of Arts and Sciences
Ex-Officio, Philippine Association of Communication Education

MESSAGE FROM THE DEAN OF THE SCHOOL OF
COMMUNICATION ARTS, UNIVERSITY OF THE THAI
CHAMBER OF COMMERCE, THAILAND
It is my pleasure to welcome all the participants today to the
conference.
The conference's theme is important and timely fashion as it keeps us
updated about the current situation of the region's wellbeing and
health.
Our region still needs the knowledge to create a wellbeing society.
It is excellent to learn that eminent speakers from more than eleven countries participate in the
conference. I am sure that our event brings about some new aspects relevant to wellbeing and
social media. Let's continue the quest for knowledge despite the COVID19 pandemic that
cripples our physical mobility. Knowledge transfer and sharing are beyond the mind's physical
boundary in this metaverse sphere. At the UTCC School of Communication Arts, we value the
spirit of academic collaboration, nationally and internationally. It is our honor to be in this
ANPOR-APCA network, and together we can humbly contribute, from our core competencies
to the advance of the communication-related pedagogy. Let's hope to see all of us who gather
at this conference to meet in person at the next annual meeting.
Please enjoy the conference and discussion

Thank you very much.
Pairote Wilainuch
Dean, School of Communication Arts, University of the Thai Chamber of Commerce,
THAILAND

ORGANIZATION PROFILE
Asian Network for Public Opinion Research (ANPOR)
The Asian Network for Public Opinion Research (ANPOR) was officially
established on November 28, 2012, by scholars and experts in public
opinion research from 9 different Asian countries and regions. The aims
and objectives of ANPOR are:

•
•
•
•

•

• to promote in each country or region in Asia the right to conduct and
publish scientific research or practical analysis on what the citizens at
large and organized or unorganized groups think and how this thinking is influenced by
various factors or influences decisions and opinions,
to promote the knowledge and application of scientific methods in this objective,
to assist and promote the development and publication of public opinion research in
Asia,
to promote worldwide the publication of public opinion research on Asia,
to promote international cooperation and exchange among academic, commercial, or
political researchers, journalists, political actors, and the representatives of the different
scientific disciplines.
to engage in any kind of activity directly or indirectly supporting the abovementioned
activities.

ANPOR's activities include professional meetings and publications, encouraging high
professional standards, promoting improved research techniques, informing journalists about
the appropriate forms of publishing poll results, observing the democratic process and use of
polls in elections, promoting personnel training, coordinating international polls, and
maintaining close relations with other global and regional research associations.

Asia-Pacific Communication Alliance (APCA)
In the fall of 2018, a group of scholars from various communication and
journalism organizations from the Asia-Pacific region met in China to
discuss the possibility of working together. Recognizing that
international cooperation between these various organizations could
facilitate the training of journalists and scholars internationally and
promote best practices throughout the region, these scholars suggested
creating an alliance. Thus, the Asia-Pacific Communication Alliance (APCA) was born.
Rather than an organization of individual scholars, APCA is an organization of organizations.
APCA plans to conduct events regularly and encourages international collaborations and
cooperation. In addition, APCA member organizations may use the upcoming events section
of this website to let others know about their respective conferences and events, enabling more
cross-cultural sharing of information.
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The Center for Asian Public Opinion Research & Collaboration Initiative
(CAPORCI), Chungnam National University
The Center for Asian Public Opinion Research &
Collaboration Initiative (CAPORCI) at Chungnam National
University was established as the Social Research Center in
2009, with a focus on research on social surveys. It was
renamed in 2015 and aims to contribute to academic
exchange and education between Asian countries. CAPORCI has been engaged in international
cooperation and exchanges, particularly through the Asian Network for Public Opinion
Research (ANPOR).
Major activities include:
Journal Publication – CAPORCI is the publisher of the Asian Journal for Public Opinion
Research (AJPOR), the journal of ANPOR.
Academic Surveys – CAPORCI also conducts the Korean Academic Multimode Open Survey
(KAMOS).
Policy Research – CAPORCI has built up a systematic research system for promoting effective
communication between policymakers and the public in cooperation with the National
Assembly, government agencies, and local governments. It is contributing to laying the
foundations for policy making and implementation by conducting public opinion surveys on
key policies and doing data analysis.
Statistics-Related Research and Education - CAPORCI develops new social survey
methods. For example, it participated in several projects related to sampling methods used by
Statistics Korea (KOSTAT). CAPORCI also participated in the development of textbooks for
KOSTAT and their Statistics Training Institute (STI).

Far Eastern University (FEU)
Guided by the core values of Fortitude, Excellence, and Uprightness, Far
Eastern University (FEU) aims to be a university of choice in Asia.
FEU provides quality higher education through industry-responsive and
outcomes-based curricular programs. FEU produces globally competitive
graduates who exhibit the core values of fortitude, excellence, and
uprightness. FEU promotes sustainable and responsive research, extension services, and
heritage and environment stewardship toward national and global development.
FEU is a private, non-sectarian university that offers professional degree programs through
rigorous training in critical thinking and effective communication to students coming from a
wide range of academic, cultural, and economic backgrounds. FEU believes that students who
are willing to strive and work hard can achieve the highest levels of intellectual, emotional and
ethical development regardless of their academic preparation in their basic education years.
FEU’s mission is to provide quality education for all.
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FEU is nurturing, but it demands hard work and rigor. In FEU, logical, critical, creative
thinking, persuasive communication, professionalism, transparency, and fairness are valued
and experienced within an environment where its members listen to and accept each other,
value each other’s well-being, and care for each other. FEU encourages the practice of being
“firm but affirming,” which means that members of the FEU community are sensitive to and
supportive of each other but respectful as well of rules, guidelines, standards, and deadlines.
We believe that providing this balance to students who persevere will yield the best results.
Anchored on its vision, mission, and core values, Far Eastern University is committed to
providing quality higher education by: who are capable, good communicators with criticalthinking skills, lifelong learners, civic-minded, morally sensitive, socially responsible, brave
in handling difficult and challenging situations, able to compete locally and globally with
integrity, have excellent work ethic, and who contribute to holistic, sustainable and inclusive
national and global development. + producing graduates who are embodiments of teaching as
a vocation, adherents of the principle of student-centered learning, willing mentors who will
shepherd students into the professional world, public intellectuals, leading disciplinal experts,
active knowledge-generators, and disseminators with professional integrity. + entrusting
faculty and programs that balance a liberal arts education with professional education programs
and that develop the physical, social, cultural, psychological, ethical, and intellectual aspects
of the student, foster the development of digital literacy, effective communication, and critical
thinking skills.
The FEU core values are fortitude, excellence, and uprightness. Fortitude refers to the ability
to work hard, persevere, not give in or give up; to be committed to an ideal, and to pursue it
with hard work and courage. The school motto “Be Brave” is a call to fortitude. Excellence
refers to the ability to do rigorous, meticulous, and relevant work that is comparable to the
highest standards. Uprightness refers to moral and ethical integrity, willingness to put others
ahead of the self, commitment to fairness, and a commitment to work for the greater good.
Our core process is the creation and maintenance of a teaching and learning environment of
excellence and uprightness where the emphasis is placed on knowledge production through
critical thinking, on the ability to appreciate and ethically gather sound data and evidence, on
embracing creative tension between existing knowledge and new knowledges, on taking a stand
that is fair to all concerned, on the effective communication of this knowledge, on the
safekeeping of this knowledge and the tradition to which it belongs, on the use of this
knowledge to propose creative solutions for problems on the personal, community, national, or
global levels.
FEU’s teaching and learning environment operates through fortitude: it is professional and
efficient, functions with transparency, clarity of purpose and direction, and punctuality. It also
operates through nurturance: it values humility, selflessness, respect for others, self-fulfillment,
and strong community ties.
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School of Communication Arts, University of The Thai Chamber of
Commerce
School of Communication Arts, University of The Thai Chamber of
Commerce was founded in 1991. We offer both undergraduate and
graduate programs. The Bachelor of Communication Arts program
concentrates on digital marketing communication, digital media design,
and digital film. The graduate programs offer Master of Arts and Doctoral
programs in Marketing Communication.
Our close relationship with the Thai Chamber of Commerce gives us the
privilege of guaranteeing suitable internships to students. Through these
internship experiences, students will learn how to apply their classroom theory to real-world
business situations. As a result, students in this program become much more experienced and
well-prepared for entrance into businesses at an international level, especially in such a
competitive and constantly changing environment. Our programs integrate innovative ideas,
cutting-edge business communication, and digital technology to create a unique curriculum
for students and young entrepreneurs.
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SCIENTIFIC COMMITTEE
Name

Position

Affiliation

Chungnam National University, South
Korea
University of the Thai Chamber of
Assoc. Prof. Dr. Jantima Kheokao Co-Chair
Commerce, Thailand
Dr. Rowena Capulong-Reyes
Member Far Eastern University, Philippines
South China University of Technology,
Prof. Dr. Yunjuan Luo
Member
China
Prof. Dr. Akinori Seki
Member Tokyo Keizai University, Japan
Prof. Dr. Sung Kyum Cho

Chair

Dr. Augustus Ceasar Latosa

Member

Far Eastern University, Philippines

Dr. Ma. Theresa Rivera

Member

Dr. Siritorn Yingrengreung

Member

Far Eastern University, Philippines
Boromarajonani College of Nursing
Bangkok, Thailand
Central University of Tamil Nadu
(CUTN), India
Doshisha University, Kyoto, Japan

Prof. Dr. Gopalan Ravindran

Member

Prof. Dr. Ofer Feldman

Member

Sang Kyung Lee

Member

Dr. Hadi Saba Ayon

Member

Assoc. Prof. Dr. Dorien
Kartikawangi

Member

Dr. Dadang Rahmat Hidayat

Member

Dr. Sam Rany

Member

Assoc. Prof. Dr. Changsong
Wang
Dr. Angus Cheong

Hyundai Research, South Korea
Laboratoire UMR CNRS IDÉES,
Université Le Havre Normandie, France
School of Communication Atma Jaya
Catholic University of Indonesia,
Indonesia
Faculty of Communication Science,
Padjadjalan University, Indonesia
National University of Battambang,
Cambodia

Member

Xiamen University Malaysia, Malaysia

Member

e-Research & Solutions (eRS), Macao

Prof. Mei Wu

Member

Dr. Chairun Nasirin

Member

The University of Macao,
College of Health Sciences (STIKES
Mataram), Mataram, Indonesia
University of the Thai Chamber of
Commerce, Thailand

Assistant Prof. Dr. Suttanipa
Srisai
Assistant Prof. Dr. Shawanluck
Kunathikornkit
Assistant Prof. Dr. Debarati Dhar
Assistant Prof. Dr. Pong
Wisessang
Dr. Supitcha Pornsuksawad

Member
Member

Srinakharinwirot University, Thailand

Member

XIM University, INDIA

Member

Bangkok University, Thailand

Member/ Asian Network for Public Opinion
Secretary Research (ANPOR), Thailand
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KEYNOTE SPEAKER
Covering China’s Economic Development: Issues and Strategies in a
Digital Era
HANG Min
Associate Dean for International Development at the School of Journalism and
Communication at Tsinghua University, CHINA
The profound integration of China's economy into the global economic and trade system creates
an open cultural environment that facilitates cooperation between China and the outside world.
It is essential to understand how media with diverse cultural background perceive China’s
social and economic development. Therefore, this speech will address issues and strategies of
international media in covering China’s new economic development policies in a digital era.
-----------------------------------------------------------------------------------------

ROUND TABLE DISCUSSIONS
PANEL 1: Disruptions and (re) Constructions in the time of COVID-19:
Turning the gaze on the Global South
Moderator:
Augustus Ceasar Latosa
Far Eastern University, PHILIPPINES
Panelists:
Dorien Kartikawangi
Atma Jaya Catholic University, INDONESIA
Louisa Ha
Bowling Green State University, USA
Joeven Castro
Far Eastern University, PHILIPPINES
Nobody is spared from the continued threats of the global health crisis. Individuals and
institutions have experienced disruptions in their social, economic, political, cultural, and
educational activities. Amid such pandemic-induced disruptions, particularly in the Global
South, communication and media infrastructures have either caused further disruptive
conditions or created reconstructive opportunities. Transitioning to the new normal allows
communication and media infrastructures to (re)construct post-disruption realities.
The roundtable discussion will highlight the disruptions and reconstructions in three states,
namely, the Philippines, the United States of America, and China. Our discussants will share
their expert views on the status quo and the trajectories in the field of communication and new
media in their respective countries and the Global South as a whole.
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PANEL 2: Measuring Attitudes toward Local Government
(CNU & AJPOR Special session)
Moderator:
Ofer Feldman
Doshisha University, JAPAN
1. Does Local Government Affect Community Satisfaction of the Younger
Generation in Rural Areas? The Case of Jeonbuk, South Korea
Younghyun Cho
Sungkyunkwan University, REPUBLIC OF KOREA
Kyung-Young Lee
Sustainable Urban Development Institute (SUDI), REPUBLIC OF KOREA
This study examines the relationship between public service satisfaction, trust in local
government, and community satisfaction. Previous studies on community satisfaction
have insufficiently dealt with public services or trust in local government and have not
entirely conducted an integrated analysis. To close these knowledge gaps, this study
includes public service satisfaction that was constructed with the subcomponents of
economic support, education, and public safety and trust in local government as factors
affecting community satisfaction. Moreover, this study verified the mediating effect of
trust in local government between public service satisfaction and community
satisfaction. Online surveys were carried out with 980 residents in Jeonbuk, Korea, and
structural equation modeling (SEM) was employed. The results indicated that public
service satisfaction affected community satisfaction directly or indirectly. In particular,
the satisfaction with public safety influenced community satisfaction both directly and
indirectly. In addition, trust in local government had a mediating effect between all subcomponents of public service satisfaction and community satisfaction. Today, the
regional disparity between urban and rural areas in developing countries is widening.
As a result, residents in rural areas are gradually moving to urban areas. Therefore, rural
areas need to increase the community satisfaction of their residents. In this regard, this
study suggests important policy implications for community satisfaction enhancement.
Keywords: community satisfaction, public service satisfaction, trust in local
government, SEM, rural areas, South Korea
-----------------------------------------------------------------------------------------
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2. Consumers’ Opinions on the Plastic Bag Ban and Using Eco-Friendly Bags for
Shopping in Pakistan
Maryam Zaheer
GIFT University, PAKISTAN
Basharat Hussain
University of Management and Technology, PAKISTAN
Tehniyat Fatima
University of Management and Technology, PAKISTAN
Alison Edgley
School of Health Sciences, University of Nottingham, UK
To address threats to the natural environment, the government in Pakistan has banned
the use of plastic bags for shopping. The concept of governmentality presented by
Michel Foucault explores the techniques of governance. It defines law not just as the
manifestation of sovereign power but also as a technique of governance involving a
range of organized practices designed to shape mentalities to achieve certain desired
ends in subjects that claim to be for the welfare of the population. The present study
explores the consumers' perceptions regarding the rationality of the government behind
the ban. Also, it highlights the effectiveness of the use of law as a technique of
governance. A qualitative approach was used by conducting fifteen interviews with
young consumers selected through convenience sampling. The findings suggest that the
rationality of the government behind the ban was received well by the consumers, and
the ban was viewed as a positive and pro-environmental step. The use of law as a
technique of governance also proved to be effective in the said case because the people
did not perceive the law as coercive despite the radical change it brought to their
shopping practices. The present study contributes to developing the theoretical
understanding of governmentality and its sub-concept of the use of law as a technique
of governance.
Keywords: consumers’ opinions, governmentality, sustainable environment, plastic bag
ban, Pakistan, eco-friendly bag
-----------------------------------------------------------------------------------------
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3. Evaluating the Quality of Public Services Through Social Media
Nori Wilantika
Department of Statistical Computing, Politeknik Statistika STIS, INDONESIA
Septian Bagus Wibisono
The Agency for Meteorology, Climatology, and Geophysics of the Republic of
Indonesia, INDONESIA
Public services need to be evaluated regularly to identify areas that need further
improvement. Data collection via Twitter is affordable and timely, so it has the potential
to be utilized to evaluate the quality of public service. This study utilizes tweets
mentioning three service units of the provincial government of Jakarta and applies both
sentiment analysis and topic classification to predict a rating/score of public service
quality. The research goal is to examine if the evaluation of public services based on
social media data is possible. The findings indicate that the use of Twitter has an
advantage in terms of sample size and variety of opinions. Tweets can be translated into
scores as well. Nonetheless, the representativeness issue and the predominance of
complaint tweets can affect the reliability of the results.
Keywords: public services, government agencies, satisfaction, Twitter, sentiment
analysis, Indonesia
-----------------------------------------------------------------------------------------

WORKSHOP
Traditional methodology, innovative execution: a new way to conduct
content analysis under the covid-19 pandemic
Angus Cheong
Founder & CEO of uMax Data Technology (Hong Kong/Macao/Singapore)
President, Macao Association for Internet Research (MAIR), MACAO
This seminar will introduce a new approach to conducting traditional content analysis & text
mining by using an innovative AI-aided execution tool that can be performed without any
requirement of computer programming skills. It is specifically designed for teachers and
students from humanities and social sciences majors to do and learn content analysis faster and
better. Particularly the one-stop cloud-based platform-DiVoMiner®, on which one can perform
the entire process of database building, sampling, inter-coder reliability test, content-coding,
quality control, statistical analysis of data, and results visualization, will be demonstrated.
-----------------------------------------------------------------------------------------
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on Environmental and Social Resilience

PRESENTATIONS
Parallel Session 1: Tuesday, December 14, 2021 | 11.10 -12.30
Title

ID

Page

Breakout Room 1: HEALTH COMMUNICATION / DAILY LIFE SATISFACTION
Chair:
1. Hadi Saba Ayon, Laboratory UMR 6266 CNRS IDÉES, Université Le Havre Normandie,
FRANCE
Do Mobile Phone and Media Access Affect Antenatal, Delivery, and Use of
Contraception Service Utilization In Bangladesh? A Health Communication
Perspective From Nationally Representative Data
Md Ruhul Kabir
Hong Kong Baptist University, HONG KONG
Relation between COVID-19 Vaccine Attitude and Behavior of Chinese
Netizen Based on Multi-media Platforms

10

B-7

21

B-18

27

B-23

30

B-26

58

B-49

65

B-56

Yuan Yuqing, You Yushu, Xu Yunzhi
Tsinghua University, CHINA
Public Health Communication: Maintaining the Health Quality of LowIncome Population in Rural Remote Areas
Chairun Nasirin
College of Health Sciences (STIKES Mataram), INDONESIA
Promoting Health Experts to Correct Online Health Misinformation:
Incorporating Framing and Self-affirmation into Narrative Persuasion
Liang Chen, Hongjie Tang
Tsinghua University, CHINA
A New Approach to Cross-Cultural Exchange Programs ーAAEE CrossCultural Learning Methodー
Asaka Ose, Huynh Nguyen Minh Quyen, Nguyễn Trang Dung, Ririka Kono
Asia Association of Education and Exchange, CHINA
Akinori Seki
Tokyo Keizai University, JAPAN
Measuring Communication Resilience Processes in China
Kai Kuang
Tsinghua University, CHINA
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Parallel Session 1: Tuesday, December 14, 2021 | 11.10 -12.30
Title
"Rumors of Immortality": Research on the Law of Long-term Survival of
Rumors in the Field of Public Health

ID

Page

80

B-71

99

B-90

Liping Hou, Kai Liu
Beijing Jiaotong University, CHINA
Community Well-being of Naraphirom Sub-district, Bang Len District,
Nakorn Pathom Province, Thailand
Pattawan Choolert, Prasong Tanpichai, Sunti Srisuantang

Kasetsart University, THAILAND
Breakout Room 2: MEDIA, JOURNALISM, AND MARKETING COMMUNICATION
Chair:
1. Mark Salvador Ysla, Far Eastern University-Manila, PHILIPPINES
2. Pitchpatu Waiyachote, University of the Thai Chamber of Commerce, THAILAND
Editing and Publishing in Chinese Academic Research: As a model for
6
B-3
analysis Evolution and Enlightenment of the China Publishing
Liu Yang, Zhou Guoqing, Muhammad Asif
Hunan Normal University, CHINA
Manufacturing Majoritarianism: Identifying Propagandist Characteristics of
Hindu Nationalistic Discourse In Indian Media

8

B-5

9

B-6

28
(V)

B-24

72
(V)

B-63

76
(V)

B-67

92

B-83

Anilesh Kumar
Hong Kong Baptist University, HONG KONG
The Logics of News Production in the Digital Media Era: An Exploration of
the Chinese Experience
Qiguang Yang
Renmin University of China, CHINA
An Interactive Customer Engagement through Website
Itca Istia Wahyuni, Dini Salmiyah Fitrah Ali, Ratih Hasanah, Sonia Dewi
Telkom University, INDONESIA
Nabsiah Abdul Wahid
Universiti Sains Malaysia, MALAYSIA
A Comparative Study of Chinese and American Economic News Discourses in
the Post-epidemic Era from the Perspective of Critical Discourse Analysis
Li Luanying
University of Macao, CHINA
The Effect of Digital Media Technology on The Work of Advertisers in
Thailand
Anchalee Pichedpan, Naris Pichedpan
University of the Thai Chamber of Commerce, THAILAND
Digital Media – Does It Help or Does It Hurt the Depressed?
Pritta Chasombat, Warat Karuchit
National Institute of Development Administration, THAILAND
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Parallel Session 1: Tuesday, December 14, 2021 | 11.10 -12.30
Title
Engaging the African Audience Online: a Comparative Analysis of CGTN
Africa and BBC News Africa’s Facebook Pages

ID

Page

98

B-89

5

B-1

12

B-9

13

B-10

37

B-31

68
(V)

B-59

Ayamou Chekam Gaelle Patricia
Tsinghua University, CHINA
Breakout Room 3: POLITICS AND PUBLIC OPINION RESEARCH
Chair:
1. Mei Wu, University of Macao, MACAO
Analysis on the Process Events of Internet Public Opinions Influencing Public
Policy
Li Danmin
Shanghai Jiao Tong University, CHINA
Memes that Cross Identity Boundary: A Computer Vision-Based Same Picture
Co-post Behavior Analysis in Hong Kong’s Anti-Amendment Bill Campaign
on Twitter
Wen Shi
Jinan University, CHINA
Changfeng Chen
Tsinghua University, CHINA
Public Attitude and Opinion Leaders: Mapping Chinese Discussion of EU’s
Energy Role on Social Media
Li Zhang, Peinan Wang
Tsinghua University, CHINA
Japan’s Official Development Assistance Towards Myanmar: The Role of The
Strategic Use of Japanese Aid in Infrastructure Development
San San Kyu
Thammasat University, THAILAND
Knowing the Leadership Traits of a Malaysian Leader

Syed Arabi Idid
International Islamic University Malaysia (IIUM), MALAYSIA
Breakout Room 4: SOCIAL, ECONOMIC, AND ECOLOGICAL ISSUES / SCIENCE,
ENVIRONMENT AND RISKS COMMUNICATION
Chair:
1. Pong Wisessang, Bangkok University, THAILAND
2. Debarati Dhar, XIM University, INDIA
Are Cultural Omnivores More Accepting of Immigrants? New Evidence From
33
B-28
South Korea
Harris Hyun-Soo Kim, Ah-Hyun Cho
Ewha Womans University, SOUTH KOREA
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Moro Conflict: The Discursive Autonomy

42
(V)

B-35

57

B-48

66
(V)

B-57

78

B-69

83
(V)

B-74

90

B-81

Jirapat Suwandee
Thammasat University, THAILAND
Platform Intervention and Regional Adaptation: A Case Study on
Digitalization of Agriculture in China
Hongyu Zhu
Communication University of China, CHINA
Interpreting Why People Participate In Restricted Live Performances: A
Carnival Under the Female Gaze
ZHANG Xu
Hong Kong Baptist University, HONG KONG
Activated Sentiment: Network Structure of Scientific Debate Events - An
Empirical Study of 42 Cases Based on Social Network Analysis
Liu Kai, Lin Yuling
Beijing Jiaotong University, CHINA
Perceptions and Readiness from Localization to Globalization of Sarapee
Community during Covid 19 Pandemic
Salisa Sawettanun, Kanlayarat Sawettanun
Rajamangala University of Technology Lanna, THAILAND
Costs and Benefits of Dollarization: Evidence from ASEAN nations
Hay Chanthol

National University of Battambang, CAMBODIA
Breakout Room 5: BIG DATA, SENTIMENT ANALYSIS, AND MACHINE LEARNING
Chair:
1. Di Xu, Fudan University, CHINA
Machine learning for Personal Health Insurance

14

B-11

15

B-12

40

B-33

Suwannee Adsavakulchai
University of the Thai Chamber of Commerce, THAILAND
Prediction of Orchid Products in Thailand using Machine learning
Yaowalak Koetpan, Suwannee Adsavakulchai
University of the Thai Chamber of Commerce, THAILAND
Measurement of Public Opinion Based on Social Media Big Data
(Comparative Analysis of Public Opinion Lockdown Policy on Indonesia And
Malaysia)
Catur Suratnoaji
Universitas Pembangunan Nasional Veteran Jawa Timur, INDONESIA
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Effectiveness of Handling Public Opinion in the Digital Age through Social
Media Monitoring
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46
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64
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Martha Tri Lestari
Telkom University Indonesia, INDONESIA
Chatbot for Breakout Stock Trading
Varosit Chirachon
University of the Thai Chamber of Commerce, THAILAND
Online Asian-Black solidarity set in motion, if so, to where? with focus on
semantic networks of Twitter hashtags
Jihye Kim
Jeonbuk National University, SOUTH KOREA
Neural Network Training as a Bayesian Estimation Problem
Dongkun WANG, Luanying LI
University of Macao, MACAO

Parallel Session 2: Tuesday, December 14, 2021 | 13.30 -15.00
Title

Breakout Room 6: HEALTH COMMUNICATION / DAILY LIFE SATISFACTION
Chair:
1. Hadi Saba Ayon, Laboratory UMR 6266 CNRS IDÉES, Université Le Havre Normandie,
FRANCE
2. Chairun Nasirin, College of Health Sciences (STIKES Mataram), INDONESIA
A Comparative Study of Knowledge on Health Protocols through Comic Book
20
B-16
“Sehat Ceria di Masa Pandemi”
Susanne Dida, Elnovani Lusiana, Retasari Dewi
Universitas Padjadjaran, INDONESIA
Effectiveness of Multimedia Communication to Promote Self-care Ability at
Home for Delaying Chronic Kidney Disease among Diabetic Patients

29

B-25

34

B-29

Sasiwan Tassana-iem, Numporn Insin, Neeranut Wontisong, Chiraporn Worawong
Sakon Nakhon Rajabhat University, THAILAND
Phitthaya Srimuang
Sirindhorn College of Public Health Khonkaen, THAILAND
Sumattana Glangkarn
Mahasarakham University, THAILAND
Rumor Governance in the Post-Epidemic Era: Big data analysis of Online
Public Opinions on the Event of “Chinese Studying Abroad Returning Home
during the COVID-19”
Jiayin Wang
Tsinghua University, CHINA
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Child Health Information Seeking on Social Media and Parents’ Well-being in
China

36

B-30

Jingwei Wu, Wanxi Mao, Minhan Huo
Tsinghua University, CHINA
Health Code System as a Social Communication Practice: Communication
Logic and Governance Ecology

41
(V)

B-34

Yu Sun, Xi Chen
Communication University of China, CHINA
Study of the Communication Effect of Sina Weibo Health Information
Trending Topic during COVID-19 Epidemic

77
(V)

B-68

96
(V)

B-87

16
(V)

B-13

38

B-32

74

B-65

Yiting Zhou, Xiaojiao Lv, Yangyishi Hai, Ying Liu
Beijing Foreign Studies University, CHINA
Source Credibility in Social Media Era: A Case Study About “Covid-19
Vaccination” Discourse in Indonesia
Putri Limilia
Universitas Padjadjaran, INDONESIA
Breakout Room 7: POLITICS AND PUBLIC OPINION RESEARCH
Chair:
1. Herwin Cabasal, Far Eastern University-Manila, PHILIPPINES
2. Kai Kuang, Tsinghua University, CHINA
The War of Resistance against Japan (the Second Sino-Japanese War) and
Propaganda: A Case of the Wartime Propaganda of the Chinese Branch of the
International Peace Campaign
Zongling Liu
University of Electronic Science and Technology of China, CHINA
The Effects of Threat to Face during Broadcast Political Interviews in Japan
Yuriko Kono
Doshisha University, JAPAN
Bullied Relationships as Political and International Relations Approach by
Humongous Powers Toward Powerless Nation: A Case Study of South China
Sea Sovereignty
Mohd Harris Said
Maktab Pertahanan Angkatan Tentera MPAT PUSPAHANAS Malaysia,
MALAYSIA
Jamaliah Jamil
Universiti Teknologi Malaysia (UTM), MALAYSIA
Adam Leong Kok Wei
National Defence University of Malaysia (UPNM), MALAYSIA
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"Amplified Risk": Research on Media Mediating Effect of Public Perception
of Public Health Policy Risk
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79

B-70

Li Wenjin, Liu Kai
Beijing Jiaotong University, CHINA
One Company, Two Systems——A Comparative Study of Platform Content
94
B-85
Governance Between China and US
Jinhe Liu, Le Yang
Tsinghua University, CHINA
Breakout Room 8: ONLINE RELATIONSHIPS / GLOBAL TRANSFORMATION
Chair:
1. Angus Cheong, e-Research & Solutions, MACAO
2. Pitchpatu Waiyachote, University of the Thai Chamber of Commerce, THAILAND
Confrontation of Feminism and Misogyny Centering around Feminist
7
B-4
Narrative of “marriage and reproduction ” on Weibo: Social media visibility
as a mechanism of micro-power
HongKun Wang
Tsinghua University, CHINA
11
B-8
The Platformization of Chinese Society: Between Politics and Economy
(V)
Deqiang Ji
Communication University of China, CHINA
Privacy Literacy: Concepts, Measurements and Affecting Factors

24

B-20

44

B-37

56
(V)

B-47

59

B-50

Yuwei Chen, Wei Fang
Beijing Information Science and Technology University, CHINA
We Pay, We Share: Influencing Factors of Digital Knowledge Sharing
Behaviors in Chinese Knowledge-paid Communities
Juncheng Wu, Jiahui Liu
Communication University of China, CHINA
Countering Islamophobia through Webcomics on Instagram
Dwimay Fawzy, Aini Maznina A. Manaf, Tengku Siti Aisha
International Islamic University Malaysia, MALAYSIA
Hidden Corners: Sex and Love of Adults In The Social Media World ——
Based On In-Depth Interviews With 40 Momo App Users
Rui-Ping Qi
Beijing Normal University, CHINA
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Breakout Room 9: MEDIA, JOURNALISM, AND MARKETING COMMUNICATION AND
DIGITAL TRANSFORMATION
Chair:
1. Pong Wisessang, Bangkok University, THAILAND
2. Ma. Theresa Rivera, Far Eastern University-Manila, PHILIPPINES
Struggling in Crises: Hong Kong Cinema Under the Shadow of the Protests
50
B-42
(V)
and COVID-19
ZHU Zixuan
Hong Kong Baptist University, HONG KONG
Innovative Application of the International Communication Mode of
Influencer in Traditional Chinese Culture Output

75

B-66

84
(V)

B-75

86

B-77

88

B-79

93
(V)

B-84

97

B-88

Siming Li
Tencent, CHINA
The Exposure to Marketing Communication to Promote Creative Cultural
Tourism of Nakhon Sawan Province Among Thai Tourists
Usa Srisuwan, Ninnet Kaewrot, Pichapop Bunlease, Sirintra Saipavun, Metta
Prabsutha
University of the Thai Chamber of Commerce, THAILAND
Research on the Characteristics and Mode of " Computational Propaganda "
of Social Bots: Taking China's COVID-19 Vaccine Issue Participation as an
Example
Changfeng Chen, Yuqing Yuan
Tsinghua University, CHINA
Smartphone Usage and Radio Listening Behavior of Baby Boomers in
Bangkok and Vicinity
Thasan Kheokao
University of the Thai Chamber of Commerce, THAILAND
Media Exposure On The Perceived Risks Of Mobile Banking Among The Thai
People
Ninnet Kaewrot, Pannawit Chottechathammanee, Jirhatha Dechakritnitchakul,
Jantima Kheokao, Tassanee Krirkgultorn, Nutthapon Jitprapai, Usa Srisuwan,
Pichapop Bunleas
University of the Thai Chamber of Commerce, THAILAND
The Boundaries between Visibility and Invisibility: Private Posting Practices
and Private-Public Posting Conversion Mechanism on Social Network Site
Xu Xinyue, Chen Xuewei
Tsinghua University, CHINA
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Breakout Room 10: MEDIA, JOURNALISM, AND MARKETING COMMUNICATION /
ALTERNATIVE FILMMAKING
Chair:
1. Changsong Wang, Xiamen University Malaysia, MALAYSIA
2. Mayette Rivera, Far Eastern University-Manila, PHILIPPINES
Who is a Journalist in the Digital Age: A Hierarchical Framework to Define
Journalist?
Di Xu
Fudan University, CHINA
Perception of Marketing Communication and University Choice Intention of
Generation Z in Bangkok

18

B-15

45

B-38

50
(V)

B-42

62
(V)

B-53

70

B-61

95

B-86

Pitchpatu Waiyachote
University of the Thai Chamber of Commerce, THAILAND
Struggling in Crises: Hong Kong Cinema Under the Shadow of the Protests
and COVID-19
ZHU Zixuan
Hong Kong Baptist University, HONG KONG
Language Style of Live Streaming: Research on the New Media Language
Style Spawned by Entertainment Live Streaming
Chenxu LIU, Jie ZHANG
Communication University of China, CHINA
Are Media Still Hostile in an Authoritarian Media System: Effects of group
membership and credibility
Yuanyi Chen, Shuhua Zhou, Xiaojing Fu
University of Missouri, USA
Thai consumers' perception and Behavior of Thai Consumers towards the
Marketing Communication Mix to Promote “Mueang Phetchaburi Red Soup
Noodle Restuarant.”
Pichapop Bunleas, Nithipat Rajphandina, Atitiya Benjapak, Jantima Kheokao,
Tassanee Krirkgultorn, Nutthapon Jitprapai, Ninnet Keawrot, Usa Srisuwan
University of the Thai Chamber of Commerce, THAILAND
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Breakout Room 11: PUBLIC OPINION THEORY AND METHODS / EVOLUTION OF
THE SURVEY DURING COVID-19 / CUSTOMER ENGAGEMENT THROUGH
INTERACTIVE WEBSITE / COPING IN ORGANIZATIONS
Chair:
1. Hadi Saba Ayon, Laboratory UMR 6266 CNRS IDÉES, Université Le Havre Normandie,
FRANCE
2. Li Zhang, Tsinghua University, CHINA
Are You Happy at Work? Unraveling the Roles of Social Media Usage,
Individual Wellbeing and Working Environment

25
(V)

B-21

51
(V)

B-43

55
(V)

B-46

69
(V)

B-60

87

B-78

Aini Maznina A. Manaf
International Islamic University Malaysia, MALAYSIA
Future of Working Condition Post COVID-19 Pandemic
Nutthapon Jitprapai, Ronnapop Nopsuwan, Supitcha Pornsuksawat, Jantima
Kheokao
University of Thai Chamber of Commerce, THAILAND
Bussababun Chaisiri
Vongchavaritkul University, THAILAND
Customer Engagement through Interactive Website
Itca Istia Wahyuni, Dini Salmiyah Fitrah Ali, Ratih Hasanah, Sonia Dewi
Telkom University, INDONESIA
Nabsiah Abdul Wahid
Universiti Sains Malaysia, MALAYSIA
Americans’ Perception of China during the U.S.-China Trade War: Audience
Framing of News Coverage and Partisan Media Use
Louisa Has
Bowling Green State University, USA
A Tale of Two Pandemics: Polarization in Elite Discourses of COVID-19 on
Chinese Social Media
Kaiping Zhang, Tianguang Meng, Siyao Zheng
Tsinghua University, CHINA
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Breakout Room 12: COMMUNICATION PEDAGOGY AMIDST THE PANDEMIC /
PUBLIC OPINION THEORY AND METHODS / COVID-19 IN TRADITIONAL AND
NEW MEDIA / PANDEMIC-INDUCED ADVOCACIES
Chair:
1. Gopalan Ravindran, Central University of Tamil Nadu (CUTN), INDIA
2. Pong Wisessang, Bangkok University, THAILAND
The Game Between Mystery and Science: Understanding and Reflections on
Conspiracy Theories In The COVID-19 Pandemic

17

B-14

48

B-40

49

B-41

60
(V)

B-51

61
(V)

B-52

Mingxi Hou
Nanjing Normal University, CHINA
Construction of Collective Memory from the Perspective of Interactive Ritual
Chain Theory ——Take the Comments on " A Record of 80 Days in Jinyintan
Hospital " as Examples
Zhang Wenxin, Huang Pei
Beijing University of Posts and Telecommunications, CHINA
Facebook as a Pedagogical Tool for Students in Pakistan
Amir Khan
Bowling Green State University, PAKISTAN
Knowledge, Attitude and Preventive Health Behavior of COVID-19 among
High School and Undergraduate Students In Nakhon-Ratchasima
Yanin Triyawong, Chatpawi Prasertthai, Nattanicha Kanbanchong
Suranaree Wittaya School, THAILAND
Impact Of Online Study Among High School and Undergraduate Student In
Nakhon-Ratchasima During COVID-19 Pandemic
Yanin Triyawong, Supatsorn Chaisuriyadeacha
Suranaree Wittaya School, THAILAND
Kris Singkham
Raschasima Wittayalai School, THAILAND
Breakout Room 13: AGING SOCIETY / COPING IN ORGANIZATIONS
Chair:
1. Shawanluck Kunathikornkit, Srinakharinwirot University, THAILAND
2. Chairun Nasirin, College of Health Sciences (STIKES Mataram), INDONESIA
The “Senior Drifters” and “Digital Integration”: Challenges, Affecting
Factors, and the Coping Practices
Zhang Yifei, Fang Wei
Beijing Information Science and Technology University, CHINA
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Preparation for Retirement Well-being of Thai Teachers in the Government
Primary Schools: A Qualitative Study

ID

Page

32

B-27

43

B-36

52

B-44

89

B-80

91
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B-82

54
(V)

B-45

67

B-58

73

B-64

Numporn Insin
Sakon Nakhon Rajabhat University, THAILAND
Chanuantong Tanasugarn, Sarunya Benjakul
Mahidol University, THAILAND
First Aid Kits Innovation for Accidental Injuries
Neeranute Wontaisong
Sakon Nakhon Rajabhat University, THAILAND
Comparison of Factors Influencing the Response Time Of Emergency Medical
Service In The 3 Regions of Bangkok
Rapee Udomsub, Nanthi Suthikarnnarunai, Witchayut Timaboot
University of Thai Chamber of Commerce, THAILAND
Elders as Folk: The Influence of Sensation Seeking on Internet Addiction of
the Aged in Mainland China
YANG Heng
Tsinghua University, CHINA
Bridging the Grey Digital Divide: The Mechanism of Intergenerational
Learning in Chinese Families
Minhan HUO, Yuking NG
Tsinghua University, CHINA
Breakout Room 14: POLITICS AND PUBLIC OPINION RESEARCH
Chair:
1. Dorien Kartikawangi, Atma Jaya Catholic University, INDONESIA
2. Kai Kuang, Tsinghua University, CHINA
Social Media And Polarization: Adoption, Organization, Censorship: A Panel
Study of 162 Countries From 2014 To 2019
Zikun LIU, Jing JIN, Jia LU
Tsinghua University, CHINA
Social Media Use and Credibility with the Malaysian Democratic System
Jaslina binti Mohd Tajuddin
SEGi University, MALAYSIA
Syed Arabi Idid
International Islamic University, MALAYSIA
Climate Change Under Trump Administration: An Analysis of Domestic
Politics in Foreign Policy Making
Tanaporn Sawakewang
Thammasat University, THAILAND

A-21

Parallel Session 3: Tuesday, December 14, 2021 | 16.50 -18.10
Title
State Control or Policy Pluralization? An Analysis of Mediated Policy
Network and Policymaking on the Nuclear Power Issue in China
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81

B-72

82

B-73

85

B-75

Yuqi Wang
Beijing Foreign Studies University, CHINA
Legal Dilemma of Fake News Management after “Marketplace of Ideas”
Yue Zhou
Tsinghua University, CHINA
Incidental News Exposure and System Support: A Parallel-Serial Mediation
Model Among Young Netizens In China
LU ZHU, YUSI LIU
Zhejiang University, CHINA

A-22
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Analysis on the Process Events of Internet Public Opinions Influencing
Public Policy
Li Danmin
Shanghai Jiao Tong University, CHINA
danzai317@sjtu.edu.cn
Abstract
The investigation of the legalization of online car-hailing will help deepen the understanding
of the interactive process between online public opinion and the policy and provide an
insightful perspective for analyzing the mechanism of online public opinion affecting public
policy. This article adopts the process-tracing method of case analysis through the extensive
collection of media reports, netizen comments, policies and regulations, and data reports. From
September 2012 to July 2016, online appointments in the online public opinion Car policy
formation process are studied. Through force field analysis and discourse mechanism
interpretation, it explains the role of online public opinion in local policy agendas and changes
in the central policy agenda. Research reveals that the government is affected by many factors
in making policies. Local governments and the central government have different views on
online public opinion; during the evolution of focal events, the demands of online public
opinion are constantly changing; there is a lack of preparation for online public opinion. Under
the circumstance, rashly launching the policy agenda may not be supported by online public
opinion; under the premise of soliciting the opinions of netizens, gradual adjustments to public
policies are more likely to be accepted by online public opinion.
Keywords: Policy agenda; Internet public opinion; Public policy
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Editing and Publishing in Chinese Academic Research: As a model for
analysis Evolution and Enlightenment of the China Publishing
Liu Yang
Hunan Normal University, CHINA
261630079@qq.com
Zhou Guoqing
Hunan Normal University, CHINA
107475227@qq.com
Muhammad Asif
Hunan Normal University, CHINA
asifanu@hotmail.com
Abstract
Gradually, academic circles have achieved quantitative accumulation in theory and practice as
editing and publishing research has continued to grow. Due to rapid changes in publication
formats, the editing and publishing industry has undergone a profound scientific revolution. At
the same time, the expansion of formats has provided an opportunity for scientists to apply
their knowledge from across the world to improve their understanding of the natural world.
There have been several changes in regulations and reasoning as comparative research has
evolved. It has numerous similarities and differences while being inherited. Through a
quantitative analysis of the academic achievements of “China Publishing” over the past two
years, this paper attempts to clarify the evolutionary trajectory and new trends of the frontier
of editing through a comparison of current results, the research status of the frontier field, and
summarize the reasons and laws of evolution.
Keywords: Editing and publishing; Academic frontier; Evolution and enlightenment of China
Publishing
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Confrontation of Feminism and Misogyny Centering around Feminist
Narrative of “Marriage and Reproduction ” on Weibo: Social Media
Visibility as a Mechanism of Micro-Power
HongKun Wang
Tsinghua University, CHINA
anghongkun0915@sina.com
Abstract
Purpose: This paper, based on the research of the confrontation between feminism and
misogyny stimulated by the feminist narrative of marriage and reproduction, aims to figure out
how social media visibility influences Chinese feminism.
Design and Finding: Depending on participatory observation (6 months of 12 feminist Weibo
accounts) and in-depth interview(17 interviewees), this paper argues Weibo feminism creates
a “No Marriage, No Reproduction” narrative and makes it become a feminist manifesto,
reflecting their endeavor to smash the patriarchy. In order to make it visible on Weibo,
feminists exclude and attack all those dissidents, which leads to “misogynistic feminism.”
Female misogynists and male misogynists adopt “abnormalizing” and “outside enemy
conspiracy” strategies to suppress feminist appeal while masking their patriarchal logic. These
strategies embody disciplinary power and bio-power, which are micro-power mechanisms in
digital space. Social media visibility empowers feminists to some extent and makes
surveillance and control of dominant power easier. In addition, feminism resorts to entertaining
and sensationalized forms to get visibility, obscuring public attention to structural repression,
making dominant power invisible. The invisible dominance delegitimizes feminism so as to
become a way to disempower.
Originality: This paper supplies first-hand empirical data on Chinese feminism. And the
consideration of how social media visibility further deprives the power of marginalized
communities may contribute to theory development to some extent.
Keywords: Micro-power; Patriarchy; Popular feminism; Popular misogyny; Social media
visibility
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Manufacturing Majoritarianism: Identifying Propagandist Characteristics
of Hindu Nationalistic Discourse In Indian Media
Anilesh Kumar
Hong Kong Baptist University, HONG KONG
20481721@life.hkbu.edu.hk
Abstract
This paper examines the role of TV news media in producing and publicizing an ethnic
majoritarian narrative through a thematic discourse analysis of the introduction section of
prime-time debate shows discussing the farmer’s protests (2020-21) in India. The findings of
this study indicate that the mainstream media in the largest democracy in the world deploys
propagandist communication strategies and systematically creates a chasm between the
majority and minority communities, reinforcing the ethnic majoritarian ideology of the current
ruling dispensation. Evidence gathered to reveal a prevalence of propagandist features in the
language used by journalists in their characterization and description of farmers and protests,
respectively, provides scope for examining the relationship between the rise of Hindu
nationalism and media in India. Situated in propaganda and majoritarianism framework, this is
probably the first study that contributes to a better understanding of the underexplored
characteristics of Hindu nationalistic discourse in the mainstream TV news media. While the
article makes an original contribution by elaborating on one of the facets of Hindu nationalistic
discourse, it proposes to explore its other dimensions for a theoretical underpinning.
Keywords: Communalization; Ethnic; Hindu; Journalism; Nationalism
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The Logics of News Production in the Digital Media Era: An Exploration
of the Chinese Experience
Qiguang Yang
Renmin University of China, CHINA
yqgruc@163.com
Abstract
Purpose
This paper proposes a reconsideration of the technologically-driven conception of Chinese
journalism, encompassing its historical and cultural logic.
Design
This paper delves into first-hand historical materials relating to media technologies and
journalism ideals in China, in line with findings from previous research, that the introduction
of advanced technologies does not necessarily enhance journalism ideals.
Findings
The emergence of digital media technologies challenges the pattern of traditional news
production and provides new possibilities for journalism innovation. Following the tradition
of obeying the emperor’s instructions and informing ordinary folks of political events, Chinese
journalists paid great importance to maintaining order and cultivating people. Acclaimed as the
“weapon of war” in journalism, media technologies are the products of the advancement of
natural science. They are influenced by concepts of Chinese journalists who pursue journalistic
ideals, within which process, the historical and logical connection was jointly constructed
between technologies and news production. Though indispensable to the evolutionary
development of journalism, technologies should not be over-exaggerated in terms of their
importance, as new media might well do harm to principles of journalism.
Originality
Up till now, attention has not been paid systematically to the history of the interaction of media
technologies and conceptions of journalism, especially within Chinese cultural contexts.
Keywords: Journalism; History; Culture; Logics
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Do Mobile Phone and Media Access Affect Antenatal, Delivery, and Use of
Contraception Service Utilization In Bangladesh? A Health
Communication Perspective from Nationally Representative Data
Md Ruhul Kabir
Hong Kong Baptist University, HONG KONG
20481713@life.hkbu.edu.hk
Abstract
Purpose: Access to health information through different media sources and technology has
been widely discussed in recent years due to its importance in health promotion. The study
analyzed the effect of media access and mobile technology on essential maternal health services
use in Bangladesh. Methods: The study used data from the Bangladesh Demographic and
Health Survey, which included information on women’s reproductive health service use and
access to conventional media such as newspapers, television, and radio. Usage of mobile on
seeking healthcare services was also used to investigate if combining several sources of health
information, as suggested by channel complementarity theory, promotes health services use.
Results: More than half of the women had access to media, and only 26.9% used mobile to
seek medical care. Having access to media and using mobiles for health services significantly
increased various health services use. Using mobiles significantly increased the likelihood of
receiving antenatal care (ANC) (AOR: 1.48, 95%CI: 1.26, 1.67) and facility delivery (AOR:
1.68, 95%CI: 1.45, 1.94). When women had both media and mobile access, their likelihood of
using those health services increased by several folds (AOR: 2.64 & 3.42 for ANC and facility
delivery, respectively), supporting the channel complementarity theory. Originality: Not many
studies have focused on analyzing how traditional media and mobile access to influence
maternal healthcare service use in a resource-poor setting like Bangladesh. The findings can
be generalized for the planners to focus more on digitizing health messages to promote better
health among women.
Keywords: Mobile health; Media access; Maternal health; Hierarchical regression; Health
promotion
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The Platformization of Chinese Society: Between Politics and Economy
Deqiang Ji
Communication University of China, CHINA
jideqiang@cuc.edu.cn
Abstract
Against the backdrops of both the “infrastructure turn” (Plantin & Punathambekar, 2018) of
media and communication studies and the consolidating dominance of commercial internet
giants in building the digital infrastructure, this paper will critically investigate the ongoing
process of platformization (Nieborg & Poell, 2018) in Chinese society. First, the “Internet”
concept will be historized and contextualized in the enhancing networked society. It is argued
that “Internet Plus” and “Digital China” policy, enacted by a technocratic Chinese government,
implies not only a technical-centric futurist envision of more sustainable and dynamic
development, but also the very recognition of the fact that Chinese society, like other internetwealthy societies, is locked in platforms (Nieborg & Poell, 2018). Second, a series of key
dimensions that arguably define the current platformization of Chinese society will be
discussed including the concentration of commercial power (Robin Mansell, 2015) and its
challenges towards and articulations with government regulation, the making and
contradictions of algorithm in platformizing different public and private sectors such as
transportation and journalism, as well as low-ends products and services that characterize the
platformization of Chinese society and their relationship with Chinese cheap labor force. In the
end, this paper will conclude by a reflective discussion about whether China is walking into a
new era of so-called “Platform Capitalism” (Sernicek, 2016) or showing a more complex and
dynamic reconfiguration of political and economic powers surrounding the concept of
platformization, which is both convincing and confusing.
Keywords: Chinese society; Economy; Digital platforms; Platformization; Politics
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Memes that Cross Identity Boundary: A Computer Vision-Based Same
Picture Co-post Behavior Analysis in Hong Kong’s Anti-Amendment Bill
Campaign on Twitter
Wen Shi
Jinan University, CHINA
shiwen@jnu.edu.cn
Changfeng Chen
Tsinghua University, CHINA
Abstract
In the context of new media ecology where social media information flow is flooded with
images, this research surpasses the rhetoric and micro-psychological paradigms of traditional
visual communication researches, and instead, uses computer vision technology to observe the
“same pictures co-post” phenomenon on Twitter in the Hong Kong’s protests against the
Extradition Law Amendment Bill. How image co-posting becomes a memetic behavior and
promotes social media actions across identities are investigated. The study found that 55.28%
of the images on Twitter are co-posted. Comparing strong activists, weak activists, the media,
and the public reveals that the four groups’ reliance on images gradually weakened. Among
them, strong activists are at the core of the image co-posting network. Scenes and symbolic
images are significantly more likely to trigger co-posting behaviors than text screenshots and
crowd images. In terms of crossing the identity boundary between strong activists and the
public, the penetrating power of symbols is significantly greater than that of the crowd images;
in crossing the identity boundary between strong activists and weak activists, the penetrating
power of crowd pictures is significantly weaker than other categories images. This research is
expected to improve the understanding of the images’ role in online social movements and to
provide methodological inspiration for the quantitative empirical analysis of image big data.
Keywords: Computer vision; Computational communication; Social media; Visual
communication; Meme
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Abstract
The European Union (EU) and China are both pioneers in energy transition and are major
energy consumers. With the stepping back of the United States from the multilateral Paris
Agreement on climate change in June 2017, there was speculation that the EU and China would
need to increase the breadth and depth of their cooperation in climate change and energy. Much
research has delved into policy, technology, trade, and investment in EU-China energy
relations. However, we know little about the national attitude of the Chinese public toward the
EU’s energy role or EU-China energy cooperation. Using empirical data from Chinese social
media, this paper finds that energy cooperation, energy trading, energy politics, and energy
technology & service are the four co-occurrence networks of Chinese public discussion on the
topic. Yet, opinion leaders differ on these issues. While verified media accounts are key opinion
leaders setting agendas in EU energy politics and trade issues, verified individual accounts are
agenda-setters and lead the opinions in energy technology and service issues. These online
discussions construct the image of the EU as an energy actor and show that different opinion
influencers contribute to constructing the images. This study helps understand the role of online
opinion leaders in EU-China energy relations.
Keywords: EU’s energy role; EU-China energy cooperation; Agenda-setting; Public opinion
leader; Semantic network analysis
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Machine Learning for Personal Health Insurance
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Abstract
The main purpose is to apply machine learning for personal health insurance. The technique in
this study is the Cross-Industry Standard Process (CRISP). There are six processes: business
understanding, data understanding, data preparation, model development, evaluation, and
deployment. The data collected from https://www.kaggle.com/tejashvi14/medical-insurancepremium-prediction consisted of 986 customers and 11 attributes. To do the data preparation,
feature selection, i.e., data transfer, data reduction, data cleaning using Knime a tool. There are
four algorithms for personal health insurance: Gradient Boosted Trees, Linear regression,
Random Forest, and K-Means clustering & linear regression. Algorithm performance testing
by Root Mean Square Error: RMSE for the best algorithm. The results demonstrate that the
most accurate algorithm is K-Means clustering & linear regression with an accuracy of 91.6%
compared with Gradient Boosted Trees, Linear regression, and Random Forest with accuracy
80.3, 66.0, and 78.1, respectively. To do the data visualization using Power BI is very beneficial
for planning and leads to higher sales. On-going research to apply this methodology with bank
marketing in Thailand.
Keywords: Customization of Health Insurance; Knime; Gradient Boosted Trees; Linear
regression; Random Forest; K-Means clustering & linear regression
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Abstract
This article aims to apply machine learning for predicting the orchid product in Thailand. The
technique in this study is the Cross-Industry Standard Process (CRISP). Six processes are
business understanding, data understanding, data preparation, model development, evaluation,
and deployment. The data collected from www.oae.go.th and www.ditp.go.th during 2016 till
September 2020 that consisted of 20 provinces. For data preparation, feature selection for data
mining, i.e., data transfer, data reduction, data cleaning using Knime a tool. There are three
algorithms for forecasting orchid products: Simple Regression Trees, Gradient Boosted Tree,
and Random Forest. Algorithm performance testing uses the root of the mean square error
(Root Mean Square Error: RMSE) for the best algorithm. The results demonstrate that the most
accurate algorithm is Gradient Boosted Tree with an accuracy of 97.50 % compared with
Simple Regression and Random Forest with an accuracy of 96.40 % and 92.80 %, respectively.
To do the data visualization using Power Business intelligence (Power BI) is very beneficial
for planning and leads to higher sales.
Keywords: Simple Regression Tree; Gradient Boosted Trees; Random Forest; Knime
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The War of Resistance against Japan (the Second Sino-Japanese War) and
Propaganda: A Case of the Wartime Propaganda of the Chinese Branch of
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Abstract
When modern war enters the overall war of national mobilization, wartime propaganda
activities have become an indispensable part of it and a factor that makes or breaks the game.
The same applies to the tough and long-drawn-out War of Resistance against Japan in China
(the Second Sino-Japanese War). The Chinese branch of the International Peace Campaign, a
long-standing, officially-endorsed institution that sought to mobilize the mass and rally for
resistance support for the Second Sino-Japanese War, made full use of its close relationship
with the Nationalist Government, took advantage of its diverse membership, and wellestablished local organizations, and actively carried out wartime propaganda and social
mobilization campaigns, such as publishing newspapers, and creating poems, posters, and
mural paintings. All these propaganda methods contributed to China’s final victory in this war.
Keywords: The Anti-Japanese War; Chinese branch of International Campaign against
Aggression; Wartime propaganda; Social mobilization
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The Game between Mystery and Science: Understanding and Reflections
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Abstract
Research purpose： At the end of 2019, the COVID-19 epidemic swept the world. The source
and transmission channel of the virus could not be quickly understood. In the case of unclear
information, there will be a variety of “conspiracy theory” views in the network environment,
endangering the order of social public opinion. This study analyzes the report “Conspiracy
Theories of COVID-19” published by Chinese Wikipedia and summarizes the common
characteristics and causes of conspiracy theories to provide reference measures and suggestions
for eliminating conspiracy theories.
The research methods： This study mainly adopts the research methods of frame analysis and
semantic analysis.
The study found that： The conspiracy theories in the COVID-19 outbreak are mainly related
to political factors, and all occurred in the early stage of the outbreak. These conspiracy theories
are “unfalsifiable” and have a unified narrative framework, which satisfies people’s curiosity
and has a stable audience. Major emergencies provide context for conspiracy theories, social
media platforms provide an intermediary for their spread, and people’s curiosity makes
conspiracy theories widely believed.
Research originality： At present, there are abundant researches on rumor spreading in public
emergencies, but few on conspiracy theories. The study of conspiracy theories alone is of great
significance to the governance of the world public opinion order and the construction of a
community with a shared future for humankind.
Keywords: Conspiracy theory; COVID-19; Media Strategy; Governance path
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Who is a Journalist in the Digital Age: A Hierarchical Framework to
Define Journalist
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Abstract
The boundary between journalists and non-journalist is increasingly blurred. This study focuses
on how to define journalists in the digital age. First, the paper explains why it does matter. It
concerns whom we should prioritize in certain circumstances and whom we can trust as truth
arbitrators. Subsequently, the study explains three tra- ditional models that clarify a journalist:
career, status, and egalitarianism. The former two view jour- nalist as an established job title,
which is a static given enabled through professional characteristics and employment sta- tus;
the egalitarian model provides a more inclusive solution but may arrive at a broad conclusion.
This study argues that a standard and clear definition is difficult to achieve. We propose a
hierarchical framework to define a journalist based on the expert knowledge system elaborated
from the third wave of scientific sociology. In this framework, we approach journalists from
three levels, with professional journalists at the top level, amateur producers coming next, and
information disseminators at the bottom. It is also suggested that the three-level players
contribute to the in- formation order with relation to their hierarchical level.
Keywords: Journalist; Profession; Professional journalist; Amateur producer; Information
disseminator
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Abstract
This article compares the influence of the comic book “Sehat Ceria di Masa Pandemi” on
elementary school students' knowledge of health protocols before and after reading the comic
book. The research subjects were grade 3 and 4 public elementary schools in Tanjungsari
District, Sumedang Regency, West Java. The research method used a test before and after
reading comics independently. The pretest and posttest results were then tested for the validity
of the instrument with KMO and Bartlet; the results of the sample were sufficient and declared
valid. Then, the data were tested for the significance of the difference using paired t-test. Based
on the results of the analysis, it is known that the level of knowledge of the respondents before
the control treatment was M; 7.66, SD (1.032) and knowledge after control treatment of M;
7.76, SD (0.981). In general, knowledge before and after the control treatment was quite good,
with a relatively diverse distribution of knowledge levels. The paired t-test showed insufficient
evidence that there was a significant difference between knowledge of implementing health
protocols before and after the sample read comic. It can be seen from the value of t= -1.318
p>0.05. From the results of this study, it is necessary to carry out further experiments on the
comic book “Sehat Ceria di Masa Pandemi” with a higher age group or by lowering the level
of complexity of the message in the comic book.
Keywords: Comparative Study; Comic Book; Health Promotion; Covid-19
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Abstract
Despite the increasing vaccination rate of COVID-19 in China, some people are hesitant.
Meanwhile, social media has become an important public opinion sphere. Therefore, two
research questions are proposed: chronologically, what is the pattern of Chinese netizens’
vaccine attitude and behavior over time? Comparatively, what is the difference of Chinese
netizens’ vaccine attitude on different social media platforms?
Based on Mediated Society and Risk Society theories, the study crawled over 320,000
“COVID-19 vaccine” data on WeChat, Micro-blog, Tiktok, and Zhihu from March 23 to May
24, 2021. The COVID-19 vaccine data was collected from the National Health Commission
website.
A combination of Pearson correlation coefficient and Natural Language Processing, including
word frequency, sentiment network analysis, and sentiment analysis, was employed for data
clean and mining. We further interpreted results with related news.
The study concluded the “Wave Model” consisting of three stages: in the exploration phase,
netizens generally held a positive attitude with rapidly rising discussion, daily increase
vaccination rate (DIVR) ascended; in the observation phase, although the DIVR increased,
netizens had vaccine hesitation with discussion declining; in the feedback phase, the risk
perception having a weaker negative impact on DIVR and the overall attitude was optimistic.
In comparison, WeChat, Micro-blog, Tiktok, and Zhihu concentrate on service guidance, topic
focus, life record, and opinion debate, respectively.
Our study provides an innovative angle of national-scale, online, chronological, and integrated
big data analysis. Our findings will contribute to the COVID-19 vaccine and online public
opinion research.
Keywords: COVID-19 vaccine; Mediated Society; Natural Language Processing; online
public opinion; Social media
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Abstract
In China, millions of senior citizens have moved to larger cities to stay with their married
children and help look after their grandchildren. This group of migrant seniors is called the
“senior drifters.” Among them, many are battling loneliness and depression as they are far from
friends and familiar surroundings and have difficulties integrating with the new communities.
Under this circumstance, digital media, which facilities maintaining the old social relationships
as well as forming new relationships, seem to provide opportunities for these “ senior drifters”
to integrate into big cities. This article examines the role of digital media in facilitating social
integration for the “senior drifters” from a digital integration perspective, drawing on the
previous studies surrounding this group of people’s usage of digital media. This article consists
of three sections: the first section articulates how the concept of digital integration is defined
within our research context; the second section examines how cultural, institutional, social,
technological, demographic factors affect the “senior drifters” progress of digital integration;
the last team proposes advice on helping the “senior drifters” achieve better social and digital
integration from four aspects, including government policy support, community, and family
support, media and technology support, and personal literacy improvement.
Keywords: Senior drifters; Digital integration; Social integration; Aging society
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Abstract
In the context of the dynamic development of social media, smart technologies, and the Internet
of Things, users’ privacy literacy has drawn increasing attention from researchers in different
fields. These studies have provided insight into users’ perceptions, attitudes, and practices
surrounding users’ privacy literacy. Using the method of literature analysis, this article aims to
provide a critical examination of the previous studies on this topic. This article consists of four
sections: the first section articulates how the concept of privacy literacy is defined within
different academic fields; the second section examines the measurement of privacy literacy by
researchers with different research focus; the third section explores the factors that influence
the practices concerning privacy literacy; the last section makes the conclusions and provides
advice on the future research.
Keywords: User Privacy; Privacy Literacy; Privacy Literacy Scale
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Are You Happy at Work? Unraveling The Roles of Social Media Usage,
Individual Wellbeing and Working Environment
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Abstract
Employee happiness at the workplace has been an increasingly popular topic among
researchers and scholars in the past two decades due to the rising concern on its role as one of
the contributing factors to the positive outcomes in organizations. Despite many studies
conducted on employee happiness, limited studies have focused on its relationship with social
media usage. During the last two decades, social media has infiltrated every aspect of sociocultural, economic, and human existence at an unprecedented rate. However, little is known
whether social media usage is an antecedent to their happiness at work. This study delineates
the potential effects of social media exposure on individual wellbeing and whether this is
having a favorable impact on their happiness at work. The study delves into the social media
usage among employees of manufacturing companies and their impact on their wellbeing,
working environment, and happiness. A survey involving 475 employees of manufacturing
companies in Malaysia was conducted. The survey results indicated significant relationships
between social media usage, individual wellbeing, and happiness at work. The study's findings
will enrich the literature on happiness and social media in organizations. The implications of
these findings will be discussed within the framework of social media usage and workplace
happiness within the perspective of the Uses and Gratifications theory.
Keywords: Happiness, Individual wellbeing, Manufacturing, Social media usage, Working
environment
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Abstract
With the application of smart technology and the development of deep media integration, the
role of people in digital media practice is also changing. [Purpose] Based on the analysis of
digital media practice cases during COVID-19, this paper mainly explores the development of
people as digital media subjects in the era of smart media, and also analyzes the evolution of
the relationship between people and media, thus further looking into the future development of
digital media subjects. [Design/Methodology] This paper mainly uses the case study method
and comparative analysis method to highlight the characteristics of digital media subjects by
selecting typical cases from different periods. [Findings] The digital media subjects have
evolved from users to actors. In terms of people as users, smart technology has led to increasing
user attributes, but it cannot break through the limits of subjectivity. The formation of the
concept of constructive communication during COVID-19 has further elevated the status of the
human being to become a digital media subject truly. This process also reflects a particular
cyborg turn: new digital media subjects are constructed and even form their integration
ecology. [Originality] This paper breaks through the traditional user perspective and reexamines people's relationships in the digital media environment.
Keywords: Actor, Cyborg, Digital media subject, User
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Abstract
Background: Health communication conducted by health professionals in improving the
quality of health for people living in the countryside becomes very important to realize healthy
living for the community. The low prevalence of income for rural communities certainly
impacts the difficulty of people to access health services.
Aims: The study's purpose is to analyze government policies in improving the quality of rural
public health in the eastern part of Lombok and to find out the strategic role of health
professionals in improving public health communication and quality of public health.
Method: Qualitative methods conducted in this study aim is to find out the quality of public
health in the rural areas by presenting the results of field findings based on in-depth interviews
and questionnaires that have been designed in the form of a list of questions “what, how,
whom” and analyzed by using NVivo 12 software.
Result: The findings in the study also explained that when analyzed by age, 23.7% (46-55
years) regularly visited the hospital for good medical care. When analyzed based on education,
69.3% of respondents know how to maintain good health and comply with the advice of health
professionals.
Conclusion: In improving the quality of life for people living in rural areas, the government is
expected to build public health clinics equipped with adequate medical equipment and skilled
healthcare workers. The 46-55 (23.7%) in this study mostly with symptoms of diabetes,
hypertension due to lack of dietary nutrient intake.
Keywords: Public Health Communication; Health Quality; Low-income population
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Abstract
Industry Meetings, incentives, conferencing, exhibitions (MICE) are predicted to lose up to 7
trillion IDR due to the impact of the Covid-19 pandemic. Marketers must create the marketing
communication program with the most significant impact and create the customer experience.
Through customer experience, an engagement between the brand and the customer is created.
Customer experience is achievable through meaningful exposure to aspects of the program and
human five senses. This study focuses on the 7th Indonesia Sharia Economic Festival (ISEF)
interactive website by the Central Bank of Indonesia. ISEF has the complete virtual features
that engage visitors to the site and date; it has achieved more than 29898 website visitors. The
interactive website is designed with several MICE features such as the lobby, exhibition,
international showcase, conference & forum, international and domestic webinar, talk show,
workshop & business coaching, business matching, cultural program, lounge, and fashion
show. This research explains how the multisensory effect is felt by customers when they access
the 7th ISEF website. Data analyzed for the study were extracted from several resources,
namely, websites (features), journals, and books. The analysis indicates that although the 7th
ISEF is implemented online, the website can still present all multisensory effects needed for
customers to engage and develop their experience. This led to the conclusion that interactive
websites have engagement capabilities equivalent to other offline event activities by displaying
virtual tour features that help create the real exhibition ambience and experience for visitors.
Keywords: Customer Experience; Engagement; Website Interactive
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Abstract
Health information communication to promote embedded self-care must be responsive to
patients’ everyday communication practices. This study aimed to examine the effectiveness of
multimedia communication to encourage ability self-care at home for delaying chronic kidney
disease among diabetic patients. Participants for testing the outcomes were 83 diabetic patients
divided into two groups experimental and control groups. The tools used multimedia
communication programs. The communication focused on giving patient information about the
disease, raising awareness about the disease, motivating health and self-care behaviors change
by using personal media with online video, patient guidelines, and LINE groups for
experimental groups. This implementation applied the same for the control group, except for
online videos. Data were analyzed using frequency, mean, standard deviation, paired t-test, and
independent t-test. After using the implement, the experimental group had the knowledge and
self- care behaviors was significantly higher than the control group (p < 0.001). Therefore,
promoting patient involvement in the making of self-care and the management of their diseases
should be used instructional media and communication channel that patients can easily access.
Keywords: Multimedia; Communication; Self-care; Chronic Kidney Disease; Diabetic
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Abstract
Purpose: Based on narrative persuasion theories, the current study aims to examine the
effectiveness of risk/efficacy framing in mediating framing effects on health misinformation
correction, with self-affirmation on audience identification with the narrative character serving
as a moderating role.
Design: A 2 (framing: risk vs. efficacy) ×2 (self-affirmation: yes vs. no）factorial betweensubject experiment was conducted.
Participants: A total of 193 health experts in China participated in a survey experiment between
January and March 2021.
Findings: The results revealed main effects of framing (F(1, 189) = 4.84, p < .05, ƞ2 = .03) and
self-affirmation (F(1, 189) = 6.78, p =.01, ƞ2 = .04) on identification as well as the interactive
effects between framing and self-affirmation on this outcome (F(1, 189) = 5.16, p < .05, ƞ2 =
.03). Results of the moderated-mediation model indicated a significant indirect effect of
framing on experts’ health misinformation correction through identification in the nonaffirmed condition (B= -.28, 95% CI: [-0.51, -0.09]).
Originality: Risk-framed messages effectively elicit identification with the narrative character,
thus promoting misinformation correction. Self-affirmation serves as the moderator between
framing and identification. Narrative framing with self-affirmation is promising to motivate
health experts to tackle the potential aftermath of health misinformation.
Keywords: Health misinformation, Framing effects, Health experts, Identification, Selfaffirmation
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Abstract
Purpose: This qualitative study explored 1) whether Thai pre-retired teachers prepare for
retirement and 2) what and how they had prepared to achieve well-being after retiring.
Design: An in-depth interview was done with 19 teachers who would retire. The thematic
analysis was employed for data analysis.
Findings: Each individual had prepared for retirement in different aspects based on what one
perceived the changes and if effects after retirement. Comprehensively, 5 aspects of retirement
preparation have emerged, including finance, daily activity, social interaction, work role, and
health. Generally, teachers had undertaken an informal preparation by seeking retirement issues
from various sources (i.e., TV, Internet, radio, books, and booklets). They also discussed and
shared retirement experiences and plan with friends, family, and seniors. A formal preparation
such as a retirement seminar or educational class had rarely been arranged. As they got that
retirement information, retirement goals and plans were set by one own decision while only
some teachers had done a concrete plan. A few teachers had an action plan for being a healthy
retiree, such as doing exercise regularly or taking health examinations annually after retiring.
Originality: Effective pre-retirement program to promote retirement well-being is necessary
and should be provided for pre-retired teachers. Healthy retirement should be taken into
account in the program development.
Keywords: Healthy retirement, Retirement planning, Retirement preparation, Retirement wellbeing
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Abstract
Understanding natives’ attitudes toward immigrants and immigration have been much
academic debate and research. A voluminous and growing literature exists highlighting a
variety of individual and contextual variables associated with why some people are more
accepting of the foreign-born population. This study offers a novel concept in addressing this
issue: omnivorous cultural consumption. We contend that those who are more actively engaged
in consumption behavior across multiple (‘highbrow’ and ‘lowbrow’) cultural fields, i.e.,
cultural omnivores, are more accepting of immigrants—that they are more willing to accept
them as friends, neighbors, and marital partners. Using a large hierarchically nested dataset (N
= 42,991) on residents of Seoul, the capital of South Korea, we provide empirical support for
this argument. We also find that the connection between omnivorous cultural consumption and
pro-immigrant attitudes among Korean natives is moderated by particularized trust and
political ideology. Specifically, the magnitude of the positive link between omnivorous
consumption and outgroup acceptance is more substantial (weaker) among high (low) trustors
and those who identify themselves as more politically liberal (conservative). Our study is the
first to systematically demonstrate cultural omnivorousness as an explanatory mechanism
underlying individual differences in attitudes toward immigrants.
Keywords: Cultural omnivore; Immigrant attitude; Outgroup prejudice; Particularized trust
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Abstract
The research analyzes characteristics and influencing factors of the selected event to conclude
rumor governance strategies in the post-epidemic era based on big data crawled from SinaWeibo.
It divides the characteristics into two main subjects: social media audience and media coverage,
and holds that changes of the sentiment and volume of audience public opinions have strong
links with media reports, platforms, government, and controversial groups. The “extremenationalism” content farm firstly dominated media reports by rapidly posting spurious reports
on Chinese students to fabricate bad outcomes of students’ back to mobilize audience emotions.
After the mainstream media changed from news-based to editorial-based reports on 15th March
2020, the dominance of the public reporting field was withdrawn by the mainstream media
authentic reports, which also restored the overall sentiment of audience public opinions.
The analysis of the construction of negative public opinion mainly studies the rapid generation
of negative public opinions through triggering, communication, and psychological factors. It
is also concluded that the government’s “mature-policy-making” to deal with overseas Covid19 input, mainstream media “gatekeeper” to stabilize the narrative framework of reports, “selfproof” of controversial students, “self-realization” of the audience, and social media platform
“ecological-standardization” to inhibit rumor communication are reasons for negative public
opinions to fade and repair.
The enlightenment is that the four subjects above need to work together to guide information
top-to-bottom, reverse the influence of insufficient information, and remove the audience from
rumors promptly to build a healthy online public opinions environment.
Keywords: COVID-19; Data crawler; Health communication; Rumor governance
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Abstract
This study explores how Chinese parents use social media to complement the country’s underand unevenly developed pediatric care system. It offers a delineation of parents’ strategies of
utilizing a mix of social media to look for advice on their children’s health and clarifies each
of those social media’s roles in meeting parents’ demands. It also discovers the positive and
negative influences of information-seeking behaviors on parents’ lives. The findings are
significant for developing countries with poor social and medical systems. It will help improve
social media design and their quality of services for better health information distribution and
more well-being of parents and their children.
The main research question is how Chinese parents use social media to seek child health
information and how it impacts their well-being? And we will further explore:
RQ 1 What channels do Chinese parents use for CHISSM?
RQ 2 How do Chinese parents use those social media?
RQ 3 What kind of support do Chinese parents get from CHISSM?
RQ 4 What (dis)satisfaction do Chinese parents have towards CHISSM?
RQ 5 What positive and (or) negative influences that CHISSM has on Chinese parents’ lives?
To be specific, we will explore what channels parents use for CHISSM, how they use those
social media, what kind of support they get from CHISSM, their (dis)satisfaction in CHISSM,
and what influences CHISSM has on their life, including negative ones.
Keywords: Health Information; Parents’ Well-being; Social Media
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Abstract
Official Development Assistance is one of the fundamental requirements for a developing
country. Myanmar has received ODA from Japan since 1955. Still, Japan stopped its ODA
loans in 1988, following the instruction of the United States because of the military’s human
rights abuse and ignorance of election results. At that time, China became a significant
supporter in Myanmar. Therefore, Japan has strategically used its ODA to maintain the
relationship and reduce Chinese influence in Myanmar. Japan deploys ODA strategically as a
diplomatic tool by sharing common values. Japan’s official policy towards Myanmar is to
progress democratization, improve human rights and ensure peace and prosperity through
economic and social development. Japan and Myanmar have reached an agreement on a formal
bilateral partnership based on Japan’s economic and technical cooperation assistance. The
excellent cooperation between Japan and Myanmar has led to outstanding economic, social,
and technological development achievements. To this day, Myanmar always welcomes
Japanese assistance. However, good results for Japan’s strategic policies have not been coming
out in Myanmar, and a formal agreement as a strategic partnership has not been reached
regarding Japan’s strategic ODA. It shows that Japan’s strategic ODA is not working well in
Myanmar compared to the ordinary ODA. Therefore, this paper examines why Japan’s
strategic assistance does not work well for Myanmar’s infrastructure development.
Keywords: Japan; Myanmar; Official Development Assistance (ODA); Strategic Aid
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Abstract
This paper focuses on the threat to face during televised political interviews in Japan. In this
paper, “face” is regarded as one’s social standing, reputation, and dignity. The aim of the study
discussed in this paper is twofold: To examine the concept of threat to face and its
characteristics; and, to identify the effect of threat to face on elements related to the
interviewees, including their age, gender, work as politicians on the local and national levels,
and their tendency to replay to interviews’ questions thoroughly. The data at the center of this
paper was collected during four broadcast interview programs aired regularly in Japan with the
participation of 125 politicians and nonpoliticians over 12 months, 2019- 2020. Combining
qualitative and quantitative analysis approaches in a complementary fashion, the paper first
identifies 2,458 questions posed during these interviews to various interviewees, including
coalition and opposition members of the national Diet, local-level politicians, and subject
matter experts former politicians. It further details the relationship between the threat to face
and the attributes of the interviewees, the TV programs, and how questions were asked. The
results reveal that the threat level during such interviews is low in Japan compared to other
countries but relatively higher among national-level politicians. A higher threat level affects
their tendency to provide clear and detailed replies and influence, thus the content and nature
of political communication in this country.
Keywords: Political interviews, Threat to face, Japan
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Abstract
To suppress the spread of the coronavirus, two countries (Malaysia and Indonesia) have
imposed a lockdown policy. Lockdown policy in Malaysia is known as the Movement Control
Order (PKP). Meanwhile, the lockdown policy in Indonesia was initially known as Large-Scale
Social Restrictions (PSBB), and in 2021 it changed to the term Enforcement of Community
Activity Restrictions (PPKM).
The focus of this study is to compare public opinion about the lockdown policy based on big
data stored on Twitter social media. Big data-based public opinion research methods are still
relatively new and exploratory. The measurement of public opinion counts the number of
Twitter users, top tweets, top influencers, and the communication network between Twitter
users in discussing the lockdown policy.
Based on the study results, it shows that the Lockdown policy in Malaysia and Indonesia raises
various kinds of public opinion. Sentiment analysis shows that some Twitter users in Malaysia
(57%) have a positive opinion, while a negative opinion on the lockdown policy is 43%. Not
much different from the opinion of the Twitter user community in Indonesia, most (52%) have
a positive opinion on the lockdown policy, and 48% have a negative opinion. In an uncertain
situation during the COVID-19 pandemic, Indonesians are more confident in personal sources
of information, not from the mass media or government departments. While in Malaysia, most
people seek information from online media sources. Online media has a high level of trust
compared to personal sources of information.
Keywords: Pubic opinion, Big data, Social media, PSBB, PKP, Covid-19
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Abstract
Health code is an intelligent social governance system based on big data, which plays a key
role in the deployment of epidemic prevention and control. [Purpose] The health code system
connects people, objects, scenes, and data in the social system as a social communication
practice; this paper will summarize the communication logic and governance ecology of this
social communication practice in the post-epidemic context to make it play a positive role in
social governance. [Design/Methodology] This paper mainly uses the observation method to
investigate the health code communication practice, and on this basis, analyzes its
communication logic and its impact on social governance. [Findings] The dissemination logic
of health codes can be divided into two aspects: product route logic and institutional route
logic. The governance ecology of health codes is mainly reflected in their impact on user
privacy, digital divide, and life governance. [Originality] First, the topic's angle is novel,
following the epidemic prevention and control; second, the health code is examined as a social
communication practice; third, it delves from social governance to life governance, exploring
the dilemma of people amid digital survival.
Keywords: Communication logic, Communication practice, Health code, Social governance
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Abstract
This research focuses on the Moro ethnic conflict in the Philippines. The clashes lasted over
hundreds of years, full of historical and foreign grievances, defining the long-lasting conflict
between the Moro political group and the Philippine authority. Although, the struggle of the
Moro minority was done through violent, religious-implied motivation, as well as the
involvement of transnational influence that either supported or shifted the political agenda of
the Moro movement. The discourses of the conflict over the method of operation and the
meaning of the struggle for achieving the desired independence also explain the different
behavior and response of the insurgencies and the government. The research also breaks down
and compare the other four Moro political groups, the Moro National Liberation Front, Moro
Islamic Liberation Front, Abu Sayyaf, and Bangsamoro Islamic Freedom Fighters, through
discursive analysis aimed to identify the distinct behavior of these groups operating under the
same political goal through speeches, claims, and announcement of those mentioned groups
while opening the room for the victim, media, and academic’s point of view to identify the
justification of political struggle of the Moro minority. Under this research, the finding also
shows the different implementation of the groups’ strategies, different implications of abstract
ideologies, and different objectives to bring other transnational movements into the Moro
insurgency, which in some cases, the movement changes the group’s agenda or the group
intentionally changes its agenda to attract more foreign involvement.
Keywords: Discourse, Moro insurgency, Jihadism, Transnationalism, Terrorism
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Abstract
This research and development (R & R&D) were to 1) develop a prototype and 2) a feasibility
study on the first aid kits innovation for accidental injuries—the casualty who had muscle
contusion, sprain, and strain. The innovation was developed based on RICE first aid: rest, ice,
compression, and injury organ elevation. The demonstration set consisted defective blood
pressure monitor, intravascular injection set, T-way, and reusable cold pack. The first aid kits
innovation had a cold compress and a rubber inflator inside the cuff for compression at the
same time. Five experts who had orthopedists, three emergency nurses, and nursing instructors
teaching first aid courses evaluated the feasibility of innovation. The result shows that first aid
kits innovation for accidental injuries had a high level (total score is 4.00) which were the
possibility to develop innovation (mean=3.40, SD.= 0.89), and reasonable in cost (mean=3.40,
SD.= 0.55). There was a low risk to the body at a moderate level (mean=3.00, SD.=0.71). The
suggestion for the subsequent development should be wireless and set temperature,
compressor, and time as automatic for the number of healthcare providers is limited in an aging
society.
Keywords: Innovation, First Aid, Injuries, Accident
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Abstract
Purpose/Meaning
With the development of Internet technology, knowledge-paid communities begin to emerge
in China, building new knowledge systems online. Analyzing influencing factors of digital
sharing behaviors can help us understand the relationships aggregated by paying for knowledge
and why people still show a sharing willingness after spending.
Method/Process
Based on the theory of knowledge ecology and planned behavior, this research re-examines the
influencing factors of knowledge sharing behaviors in online knowledge-paid communities
from four dimensions of knowledge, knowledge subjects, information technology, and
knowledge environment, then constructs a model to measure them. It uses questionnaire survey
and structural equation modeling methods, and software SPSS 22.0 and AMOS 21.0 are also
used to perform statistical analysis.
Results/Conclusions
The results show that three factors of knowledge, information technology, and knowledge
environment all positively influence sharing behaviors through the members’ willingness to
share the knowledge. Among them, the knowledge environment has the most significant
influence, which means the three types of factors in the communication environment–opinion
environment, interaction atmosphere, and mutual assistance are getting important in the
decisive process of whether to share the knowledge in communities. Those factors depend on
the members’ perception and understanding of cohesion inside communities.
Originality
This research confirms the originality of contents and questionnaire data obtained. It puts
forward a model for constructing social environment factors from the perspective of knowledge
ecology based on the development of online knowledge communities in China, trying to
provide references for research in other regions around the world.
Keywords: Knowledge-paid communities; Knowledge environment; Online knowledge
ecosystem; Sharing behaviors
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Abstract
The purposes of this study were to examine Generation Z’s perception of marketing
communication of universities and educational facilities and intention to choose a university.
A qualitative method was used to obtain key informants' rich understanding of the study topic.
The semi-structured interviews with 20 Thai high school students in Bangkok aged between 15
– 18 were conducted to capture the primary data. This study also used secondary data, including
newspaper articles and digital agency research studies, to support the findings and analysis
reports. The study revealed that Generation Z students are aware of marketing communication
implemented by universities and other educational facilities such as cram schools and
educational consultant agencies. Generation Z understands that these institutions aim to create
awareness and recruit future students. Once the content gains their attention, they usually
search the Internet for more information. They also enjoy engaging in marketing
communication activities that are beneficial for them. Some of them think about earning a
bachelor’s degree abroad. Although Generation Z claims that they intend to choose a university
based on their own decision, they are likely to be influenced by e-word of mouth from their
reference groups such as online influencers and peers.
Keywords: Generation Z, Marketing Communication, Perception, Purchase Intention,
University
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Abstract
Industry 4.0 will consistently be growing; the industries, especially the domestic industry, must
begin to face the global challenges, not only limited to certain industry lines, but all industries
in general. To make it balance, there will undoubtedly be a change in the pattern and culture of
communication for all industry players who initially use conventional communication patterns
– pushing them to move towards convergence or digital means of communicating with the
targeted audience. Due to this, human interaction is crucial in the communication process in
industries, although, in these modern times, communication is carried out using different
methods. There has been a switch between using conventional communication media and
convergence communication media. In some industries, which apply corporate activities
(corporate communication), marketing communication, and customer service (customer care),
digital media has been regularly used in the Industrial Revolution 4.0 era. As Christopher
Barger said in his book titled “The Social Media Strategist, Build a Successful Program from
the Inside Out (2012, 32-37)” stated that: “There are at least three business functions with
legitimate claims to leadership in social media within an organization: communications,
marketing, and customer service. In many organizations, each group will assume its supremacy
in social space and what seems like an intrusion of others into a capability that rightly belongs
to it”. So, in this study, we want to see the phenomena in these three subtopics that use a
qualitative research approach.
Keywords: Public Opinion, Social Media Monitoring, Sentiment Analysis, Telco Industry
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Abstract
At the beginning of 2020, a sudden outbreak of COVID-19 swept the world, bringing a huge
impact on China and the world. Until the end of 2021, the epidemic is still not over. The real
stories recorded in the documentary “A Record of 80 Days in Jinyintan Hospital” recall the
shared memories of those who witnessed the epidemic. Based on the comments and danmuku
of “A Record of 80 Days in Jinyintan Hospital” on Bilibili website, starting from Randall
Collins’ interactive ritual chain theory, this paper collects the viewing feelings of ordinary
audiences, uses content analysis to count key emotional words, analyzes their interaction
process, and explores the formation process of the collective memory of Chinese society during
COVID-19 epidemic period. And try to explore what the collective memory of the epidemic
means to us. The research found that the subjects of memory construction can meet the
requirements of interactive ritual by virtual presence, having joint memory construction capital,
having the same focus of attention, and having shared emotional experience, forming a
complete chain of interactive ritual. Under the stimulus of the triggering event, the subject of
memory construction enters the interactive situation and constructs the collective social
memory in the interaction.
Keywords: Interactive ceremony; collective memory; COVID-19; documentary
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Abstract
Purpose of the Study
With 35 million monthly active users in Pakistan, where a significant portion includes
university students aged from 20-25, the dearth of research work on educational usage of
Facebook influences the researcher to examine this area. This study will help determine the
factors that may stimulate university students in Pakistan to adopt Facebook and use it for
educational purposes.
Method
A survey method was used to collect data of 800 students using systematic sampling from the
University of Punjab. Lahore-Pakistan. For analyzing the data, Structural Equation Model
proposed by Premadasa et al. (2018) was applied to find out the relationship between three
independent variables: adoption of Facebook, purposes of using Facebook, and educational
purposes of students.
Findings
The study's findings show that Mobility (MO) is the most substantial factor in predicting the
adoption of Facebook; students find it convenient to manage educational tasks interactively
while they have access to a smartphone. Maintaining ‘Social Relations’ is the most significant
purpose students fulfill by using Facebook. The results also reveal that the adoption of
Facebook among university students has a positive and meaningful relationship with their
educational learning mediating by general purposes of using the Facebook platform.
Contribution
This study contributes to understanding the student's behavior towards social networking sites
for educational purposes in developing countries like Pakistan.
Keywords: Facebook, Pedagogical tool, Mobility
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Abstract
This study focuses on Hong Kong’s cinema industry during two periods of severe crisis: the
2019 Hong Kong protests and the COVID-19 pandemic. This research investigates how these
two crises influenced Hong Kong’s film industry, how the film industry was affected
politically, economically, and culturally, and how the film industry reacted during these two
crises. The study mainly uses textual analysis and interviews. The study analyzes films
screened and produced during the crises, focusing on their themes, styles, and box office
takings. Professional filmmakers from Hong Kong are interviewed in order to analyze how the
two crises affected the industry. The majority of film-related studies and theories are
inapplicable to these periodic crises, which are localized to the film industry of a single city.
The social movement and COVID-19 pandemic have led to a “dark age” in the history of Hong
Kong cinema, which is worthy of further study and the collection of primary data. The study
discovered that the protests decreased the proportion of Hong Kong films in the mainland
Chinese market, mainly because of the political risk. A social discourse from one Hong Kong
crew may lead to a collective resistance in the mainland box office. As a result, investors would
only consider cooperating with mainland teams or senior Hong Kong filmmakers. Meanwhile,
COVID-19 shrank both the Hong Kong and mainland film industries, leading to unemployment
in the sector. As a result, young Hong Kong filmmakers have been forced to work on local
low-budget productions.
Keywords: Hong Kong cinema, Hong Kong protest, COVID-19, Hong Kong social movement
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Abstract
The purpose of this study was to investigate: 1) the level of expectation for working conditions
following the COVID-19 pandemic, and 2) the forecasting employee’s retention. The sample
consisted of 1,000 employees in Thailand. Research has been conducted with questionnaires
developed by researchers through literature review and previous research. IOC has been found
to be between 0.60 and 1.00, and reliability by Cronbach’s alpha is 0.93. The statistical tools
used for data analysis were percentage, mean, standard deviation, and regression.
The results were as follows:
1) The employees mainly were male with married status, bachelor’s education, and a salary of
15,000–20,000 baths per month. They work in the manufacturing and services industry, the
consumer goods industry. Most of them are employees in management positions, and their
working styles are both onsite and working from home, working 8 hours a day.
2) The employees expect the working conditions to improve post-COVID-19 pandemic. The
first three are the organization’s ability to overcome the challenges faced by COVID-19;
second, over the past week, how often have you been practicing social distancing; and finally,
renovate the cafeteria with social distancing signage to prevent the spread of the coronavirus
disease.
3) The four factors, working, health, leader, and organization policy, can be forecast the
employee’s retention by 3.1% with the significant level of 0.05.
Keywords: Working condition; Employee’s retention; Post covid-19
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Abstract
Emergency patients should receive an emergency medical service within the prescribed period.
This article examines the variables affecting response time in emergency medical service that
was derived from a review of the literature, namely emergency parking spots, emergency
response time, distance from the emergency operation, parking spots to the critically
emergency patient, traffic, conditions in population density, number of an emergency
ambulance. All variables were tested by correlation and regression of response time effect of
emergency medical operations in the northern part of Bangkok. The test area was selected
based on the population in 50 districts of Bangkok. The three regions were chosen for screening
counted the largest number of people in the top five in Bangkok. Significant roads are
connected by using the same test variables and regression in all areas. Each area of this
investigation typically has a different factor, depending on the size of the area, population
density based on the area, and different traffic conditions. The results of this investigation can
typically help confirm that this examination can be used to create constraints in a mathematical
model. It may assist critical emergency patients in receiving emergency medical services within
the time frame set by the National Institute of Emergency Medicine. The authors will look at
the next phase in terms of the mathematical model.
Keywords: Response time; Emergency ambulance; Emergency medicine service
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Abstract
Purpose
Polarization has been seen as a threat to social cohesion. The rise of social media brings up a
heated debate about its role in enhancing or reducing polarization. This paper is a cross-national
panel study investigating social media’s impacts on polarization.
Design
A continual and dynamic perspective was adopted to conceptualize the interactive reinforcing
process between social media and polarization, where social media directly influences
polarization and moderates the connection between preceding and subsequent polarization (the
lagged effect). Using the data from V-Dem, UNDP, and GSMA, this paper analyzed a panel
sample of 972 records in 162 countries from 2014 to 2019. We deconstructed the perspective
of taking social media as a context, consisting of three key factors – individual adoption, group
organization, and state censorship. Some indices are considered to control variables, including
the Human Development Index by the UNDP and deliberation democracy scores in V-Dem.
Findings
The statistical results showed that society is polarized by state censorship significantly.
Individual adoption has no direct effect on polarization but reduces the lagged effect. Group
organization not only polarizes the society but also reinforces the effect in the later waves of
the panel.
Originality
We deconstructed social media context to give a relatively unique understanding of countrylevel data, which is also the only way to scrutinize the impact of organization and censorship.
The adoption of panel data provides sufficient robustness and conductive to elaborate on factors
that influence polarization's lagged effect.
Keywords: Censorship, group organization, Media ecology, Panel data, Social media
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Abstract
Due to the impact of the Covid-19 pandemic, the Meeting, Incentive, Conference, Exhibition
(MICE) industry is estimated to lose up to IDR 7 trillion. Good marketers should create the
marketing communications program with the most significant impact on creating a customer
experience. This research focuses on the 7th Indonesia Sharia Economy Festival (ISEF)
website by Bank Indonesia. ISEF has complete virtual features that can engage visitors in realtime; it reached more than 29898 website visitors. The customer experience can be achieved
through meaningful exposure by five human senses. Through the customer experience,
engagement between the brand and the customer is created. This interactive website is designed
with several MICE features, such as lobbies, fashion shows, exhibitions, international
showcases, cultural programs, workshops & business coaching, business matching conferences
& forums, international and domestic webinars, and conversation events. This research
describes the multi-sensory effect that develops customers’ ambiance. The data in this study
was taken from several sources, such as websites (features), journals, and books. The results
show that although the 7th ISEF is implemented online, the website presents all the multisensory effects of customers to engage and develop experience. These concluded that
interactive websites could develop equal engagement capabilities as offline event activities by
featuring virtual tour features.
Keywords: Customer Experience; Engagement; Website Interactive
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Abstract
The widespread use of social media is directly proportional to the widespread practice of
spreading Islamophobia in the digital realm, especially in Western societies whose
understanding of Islam or Muslims is primarily based on negative media stereotypes. Various
efforts were made, including from Muslim groups who counter against these negative
stereotypes through social media and form of counter-narrative. One of them is the Instagram
account @yesimhotinthis, which conveys a message about countering Islamophobia from an
Egyptian-American Muslim perspective through the format of autobiographical webcomics.
The approach taken is different from primarily superhero-themed mainstream comics. This
study analyses how countering Islamophobia is represented and how Instagram is used to
counter Islamophobia. Using Stuart Hall’s Representation Theory as a theoretical framework,
this study conducts a content analysis of seven webcomics of @yesimhotinthis Instagram. The
results indicated that the representation of countering Islamophobia is more emphasized on
equality and highlighting similarities between Muslims and non-Muslims in social aspects. In
addition, Instagram is utilized by adjusting the relations between webcomics and its captions,
giving the impression that although Islamophobia is countered casually, it is still a severe
problem. The implications of the study on the representation theory are also discussed.
Keywords: Counterculture, Instagram, Islamophobia, Multimodal Analysis, Webcomics
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Abstract
The digitalization of agriculture in southern Jiangsu, China has the preferences and priorities
of policies of Rural Revitalization, but also relies on the interventional digital platformization
as the main technical driver. Based on platformization research, this article used empirical
methods including text analysis, interviews, and field observation, creatively proposed the
concept of platform intervention, and analyzed the logic of interaction between platform and
rural society, which can explore the process of information infrastructuralization of agriculture
in southern Jiangsu, its outstanding advantages of information, logistics and e-commerce and
the branding effect behind platform intervention. In terms of regional adaptation, based on the
political and economic context of the countryside, the platform is not directly grafted to the
country. Still, the platform farms, local governments, and private enterprises are endorsed to
achieve reciprocal purposes. In addition, the peasant as gig economic workers and the rural
society with the tendency of landscaping also deserve attention. This digitalization has moved
from trial and cooperation to inter-subjective interpenetration. In the context of Rural
Revitalization at the absolute level, digital platforms and regional agricultural production have
gone from encounter to integration; from the perspective of theoretical increment, this article
attempts to reify platformization research in the local context of China in search of dialogue.
Keywords: Agriculture production, Platformization, Platform intervention, Information
infrastructure, Reciprocal
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Abstract
Established in 2008, AAEE (Asian Association of Education ＆ Exchange), a general
incorporated association headquartered in Japan, promotes programs to enhance cross-cultural
education around the globe through exchange programs. We have held more than 30
international collaborative projects in Nepal, Vietnam, Thailand, Indonesia, and Japan, with
the cooperation of government agencies, universities and other educational institutions, and
NGO/NPO organizations. In addition to developing verbal and non-verbal communication
skills, these programs aim to enhance participants’ cross-cultural skills, including
communication strategies, creativity, flexibility, respect for others, tolerance of ambiguity, the
ability to think and act critically, and the willingness to reserve judgment. These are essential
skills for people from diverse cultural backgrounds to cooperate to build a better future in this
globalized world.
Although these goals are commonly held, most exchange programs have had trouble devising
procedures for instilling them. The primary source for this study was the results of observations
on students engaged in multicultural collaborative activities over the years and participants’
reflection reports from previous programs. It is considered that the current interpretation of
participants’ behavior, including exchange, reflection, and verbalization, cannot fully provide
an in-depth understanding. Therefore, this presentation promotes a new in-depth approach to
interpreting the participants’ exchange activities in our organization and educational
institutions worldwide. Participants’ behavior is analyzed through six steps: awareness-raising,
observation, interaction, collaboration, deliberation, and reflection through verbalization.
Understanding the six steps suggests that participants will continue to use these skills achieved
in the future.
Keywords: Cross-cultural Learning, Cultural Exchange, Self-reflection
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Hidden Corners: Sex And Love of Adults in The Social Media World ——
Based on In-Depth Interviews with 40 Momo app users
Rui-Ping Qi
Beijing Normal University, CHINA
9011656@qq.com
Abstract
In Social Sciences, the research on adult emotional topics is mainly from the perspective of
psychology, sociology, and ethics. However, from the perspective of communication, few
studies directly discuss the impact of media use on feelings and marriage. This paper mainly
uses the qualitative research method of in-depth interview to investigate the users of Momo,
the largest stranger social platform in China. The implication of the research is to explore the
impact of stranger social app on adults’ marriage views. The study found that the primary
purposes of users using Momo platform include: emotional sustenance, seeking stimulation,
and privacy snooping.
Keywords: Momo; Extramarital affairs; Social media
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Knowledge, Attitude and Preventive Health Behaviour of COVID-19
Among High School and Undergraduate Students in Nakhon-Ratchasima
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Abstract
Health behavior is an important strategy to reduce the COVID19 pandemic. This descriptive
study aims to examine knowledge, attitude, and health behavior among high school and
undergraduate students. The data were collected by online questionnaires, while descriptive
statistics, percentages were used in data analysis. There was 262 participants' feedback. The
study found that:
Most of the participants were female (91.2%). 65.6% of the respondent is undergraduate
student, while 33.2% is a high school student and 1.2% is junior high school. The most 98.9%
to COVID-19 information access is via internet/online social. All of the participants were
vaccinated. 65.3% obtained three doses of the COVID-19 vaccine, and 30.5% received two
doses of Pfizer. There are 41.6%, 37.4%, and 11.1% with the moderate, high, and highest
confidence level in vaccine effectiveness. All about knowledge there are 82.1% high leveled
knowledge of COVID-19—however, 43.9% misunderstanding on vaccine infection
prevention. In terms of attitude, 50.4% high and 33.6% highest level of confidence on the
ability of Thai health provider to safe people from COVID-19, most of them 38.2% high-level
confidence on prevention strategies of their school and 46.9% have high-level self-confidence
are able to prevent themselves from COVID-19. Moreover, 44.7% with high and 31.3% with
the highest confidence level believe that good health behavior is the best way to prevent
COVID-19 infection. 98% of participants have a high score on overall health behavior on
prevention.
Health care providers and the school can apply these findings to educate and improve health
behavior among students.
Keywords: Knowledge; Attitude; Health behavior
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Impact of Online Study Among High School and Undergraduate Student in
Nakhon-Ratchasima During COVID-19 Pandemic
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baitong.forstudy@gmail.com
Kris Singkham
Raschasima Wittayalai School, THAILAND
Abstract
Students studied online at home to keep social distancing during the pandemic. This descriptive
study aims to examine the impact of the online survey on high school and undergraduate
students. Online questionnaires collected the data; percentages were used in data analysis.
There was 172 participants' feedback. The study found that:
Most of the participants (90.7%) are female. 87.8% are undergraduate, and 12.2% are high
school students. 91.9% of the participant agree on an online study to keep social distancing.
Online study effect on the analysis results positively 36.4% while 64% is opposite. Most
participants, 79.7%, prefer to study on-site more than online. 56.4% of participants obtained
pressure in terms of stress, while 43.6% did not. For the reasons of stress; sitting for longtime
(68%), lack of interest (64.5%) due to teaching style and instruction media, unable to keep up
content (55.8%), and lack of two way communication and keep eye contact with teacher and
friends (44.2%) respectively. When schools will re-open shortly, they have confidence in
government prevention policy, moderate level 41.3% and 35.5% low level of confidence;
however, the highest and high confidence level in school prevention policy is 14% and 41.9%,
respectively. Based on negative impact, effects in many negative ways include lack of student
life skills, reduced relationships between friends and teachers, and reduced visual eye ability.
On the other hand, this may produce a positive side; improve study technology using skill, gain
more searching skill, increase presentation skill, and making multimedia skill.
As a result, this should be applied and improve further student educational effectiveness.
Keywords: Online study; COVID-19; High school and undergraduate student; Online impact
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Language Style of Live Streaming: Research on the New Media Language
Style Spawned by Entertainment Live Streaming
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Abstract
The language style is shaped in language contexts and therefore influenced significantly by
media technologies. With the rapid development of live streaming technologies and new
language contexts such as entertainment live streaming, the language style of live streaming
came into being. Based on the authors’ three-month participatory observation on the live
streaming platform “Laifeng,” this paper sorts out the language context generated by
entertainment live streaming and two corresponding language modes, which constitute the live
streaming language style together. The language context of entertainment live streaming,
consisting of live streaming technologies and purposes of the audience, serves as the
environment generating different modes of live streaming by anchors. The two language modes
include the interactive mode focusing on the interaction between anchors and the audience.
The planning model involves preparations by anchors before live streaming concerning its
topic and content. The authors find that by far in the entertainment live streaming, the
interactive mode plays a more prominent role. However, live streaming can have better effects
only with the combination of interactive mode and planning mode. This paper combines
concepts of linguistics with the language context of new media and tries to provide advice to
improve live entertainment streaming with innovations in the language style.
Keywords: Language model; Language context of new media; Interactive; Planning
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Chatbot for Breakout Stock Trading
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Abstract
This article aims to develop chatbots for real-time stock prices, including support and resistance
prices. In this study, the system development was a Line chatbot that was easy for the investors
to type the stock name for trading through line application directly. The result can demonstrate
that the system average gains the profit was 15.43% per month (from December 2020 to
February 2021) and the %win rate for the past month is 75%. However, the investors already
register and have stock trading accounts ready to trade. The results of testing and assessing the
satisfaction of the system with 20 investors aged 20-40 years. The satisfaction assessment
results revealed that satisfaction with the installation process and understanding of the
application usage has the highest level of satisfaction, with an average of 4.83. It can be
concluded that the investors’ satisfaction that they received the beneficial with average score
4.2 out of 5.
Keywords: Chatbot; Stock exchange of Thailand; Breakout; Resistance price
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Online Asian-Black Solidarity Set In Motion, If So, to Where? With Focus
on Semantic Networks of Twitter Hashtags
Jihye Kim
Jeonbuk National University, SOUTH KOREA
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Abstract
The Atlanta Spa shooting early this year in the wake of an increased anti-Asian hate crime
under the COVID-19 pandemic has interrogated the model minority myth of Asian Americans
and their positionality in U.S. racial politics. Although the nationwide surveys over the past
five years report the overall broad support for the Black Lives Matter movement among Asian
Americans, existing studies have also portrayed a long history of contested relationships
between the other groups of color. Unlike most works focusing on topic modeling or analysis
of user networks in the field of online activism, the current study timely seeks to examine the
dynamics of ongoing narratives around #StopAsianHate and #BlackLivesMatter (and #BLM)
through the lens of Twitter hashtags and their networks collected during two periods from
March 16 to 22 and from April 20 (the day of the guilty verdict of Derek Chauvin) to 26. The
tweets addressing #StopAsianHate without #BlackLivesMatter were initially characterized by
sentences urging attention to race hate crimes, and ARMY’s (BTS fan) voices (e.g.,
#bighitprotectyourartists) begin to show increasingly divergent narratives in fragmented
communities. In contrast, the tweets, which exclusively include #BlackLivesMatter, juxtapose
messages about anti-Asian hate crime (e.g., #AsianLivesMatter) after shooting. Yet another
group of tweets simultaneously containing #StopAsianHate and #BlackLivesMatter covers the
most diverse issues while flexibly reacting to racial injustice. All the evidence seems to suggest
that #StopAsianHate tends to stick with its boundary, although a shared sense of linked fate
has emerged through local protests for the last couple of years.
Keywords: #StopAsianHate, #BlackLivesMatter, Twitter, Semantic-network
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Measuring Communication Resilience Processes in China
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Abstract
When experiencing challenges in life such as a global pandemic, the extent to which individuals
engage in communicative resilience processes can impact their mental and physical well-being.
The present study seeks to establish the cross-cultural validity of the communication resilience
processes scale (CRPS; Wilson et al., 2021), a recently developed measurement scale based on
the communication theory of resilience (CTR; Buzzanell, 2010, 2019). CRPS is designed to
assess the extent to which individuals engaged in the five communicative resilience processes
in response to a disruptive event, including 1) crafting normalcy, 2) affirming identity anchors,
3) maintaining and using communicative networks, 4) constructing alternative logics, and 5)
foregrounding productive action while backgrounding negative feelings. Since the
psychometric properties of the CRPS have only been examined with samples of American
adults, the aim of this study was to 1) replicate the previous psychometric findings using
samples of Chinese respondents, 2) examine whether modifications to the source language
scale are necessary to make it suitable for applications in the Chinese contexts, and 3) test the
effects of resilience on mental health outcomes. Data from three studies suggested additional
sub-dimensions nested within the previously established five processes of CRPS. Results also
supported the negative associations between resilience and depression, anxiety, and stress.
Implications for CTR and CRPS as well as different approaches to scale development in
Chinese contexts are discussed.
Keywords: Resilience, Communication resilience theory, Scale development, Cross-cultural
validation
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Interpreting why people participate in restricted live performances: a
carnival under the female gaze.
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Abstract
Restricted-level live performances <Mr. show> are popular in Korea, and women’s gender
recognition and gender liberation are getting more and more attention. Based on the popularity
of <Mr. show>, this article discusses Korean women’s gaze and the change in social cognition.
This study examines the audience comments published on the official website of <Mr. show>.
For the popularity of <Mr. show>, this study believes that it is due to social pressure and social
anomie, The awakening of female gender equality In South Korea, Visual stimulation, Sexual
repression, and Positive feedback from the audience are the reasons for this social phenomenon.
The male body is consumed as a visual image. On the one hand, you can see the changes in
gender rights under the gaze of women. On the other hand, the male body is symbolized to
attract heterosexual female consumers and obtain economic benefits. Regardless of whether
the male body or the female body has become the object of being “watched” and the object of
consumption.
Keywords: Mr. show, Restricted live show, Female gaze, Body consumption.
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Abstract
Purpose
This study seeks to explore the relationship between social media use and credibility and trust
in the democratic system. Facebook and Internet were chosen as indicators of social media
and their use and credibility were measured to correlate them with trust in democracy. The
underlying assumption was that social media as equalizer of information would promote
information and would inevitably increase trust in the democratic system. The relationship of
the three concepts were measured in a nation-wide face- to- face interview in March 2021.
Design/methodology/approach
A questionnaire was used as the instrument to solicit the opinion of 818 Malaysian citizens. A
quota-based sample used for this study obtained the socio-demographic population
characteristics with respondents giving answers to the questions asked on the democratic
system.
Findings
Results showed that Malaysian citizens were moderate users of Facebook and Internet spending
6-7 days per week on the platforms. In terms of credibility of Internet and Facebook, the results
showed their low credibility of the media. Only 33 percent of respondents believed in Internet
and 29 percent of respondents agreed that Facebook and Internet were considered moderate in
credibility. Three items were used to measure trust in the democratic system. A total of 61
percent of respondents had trust in the current democratic system practiced by the government.
Pearson correlation was conducted to measure the relationship between Facebook and Internet
Use and Credibility and Trust in the Democratic System.
Originality
This research paper is original and has never been published in other materials before.
Keywords: Democracy, Credibility, Facebook, Internet, Malaysia
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Abstract
This study focuses on the leadership traits of Muhyiddin Yassin during his tenure as Prime
Minister of Malaysia. It illustrates the traits changes over a period due to several reasons,
among them being the demand of time, the expectation, and leadership performance.
Muhyiddin Yassin is the 8th Prime Minister succeeding Dr. Mahathir Mohamad who became
the 7th Prime Minister when Pakatan Harapan gained the majority seats in the 14th General
Election. On the 18th day in office, Muhyiddin announced a total lockdown of the country
because of the serious threat posed by COVID-19. The number of cases surged from March
2020 but was brought under control until December 2020 when the number increased because
of the Sabah state elections held in September 2020. Two nationwide face-to-face surveys were
conducted on Malaysian voters asking them to identify the leadership traits of Muhyiddin
Yassin. The first study was conducted in July 2020, four months after he held office and the
second study was in December 2020. Muhyiddin Yassin stepped down in August 2021 after
being appointed Prime Minister in March 2020. A questionnaire was administered on the
respondents to make agreements to the 13 traits given. This is the first time that findings from
a longitudinal study is provided for discussion.
Keywords: COVID-19; Leadership; Malaysia; Muhyiddin Yassin; Prime Minister
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Americans’ Perception of China during the U.S.-China Trade War:
Audience Framing of News Coverage and Partisan Media Use
Louisa Ha
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Abstract
Purpose
This study examines U.S. adults who are aware of the U.S-China trade tariffs on their
perception of China in relation to their perceived news media framing of the conflict, and their
media use to illustrate how public opinion on the other country could affect audience framing
partisan media use.
Design/Methodology
A national online survey of 1059 U.S. adults based on the U.S. census demographic quota on
the Quatrics survey panel was used to obtain their opinion and media use in February 2019.
Findings
Only 79% of U.S. adults were aware of the trade war. More people perceived that the media
escalated the conflict between China and the U.S. than promoted peace between the countries.
Those who perceived media are promoting peace were more likely to perceive China positively
and positive relationship between China and the U.S. Only older, conservative partisan media
users and self-rated as knowledgeable about China were more likely to have a negative
perception of China.
Originality
This study offers a new perspective on audience framing news coverage as escalating conflict
and promoting peace and its effect on the perception of the other country in an international
competition. Non-partisan media use, cross-cutting news media, and social media use do not
predict the perception of China.
Keywords: China perception, Public opinion, US-China Trade War
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Abstract
The present study takes the hostile media effects (HME) perspective and investigates whether
group membership and credibility affect hostile media perception and the implications of such
perception on attitude polarization and discursive activities in the context of China, which
operates a strictly regulated media system that is distinct from democratic media systems
wherein most of, if not all, research of existing HME studies are conducted. A 2 (group
membership) × 2 (story credibility) factorial experiment was executed through Qualtrics and
by a professional data collection company. Two news outlets were manipulated as the group
membership variable: the People’s Daily, a mouthpiece of the Chinese government, and the
Guizhou Daily, a non-official and commercial news outlet. The credibility variable was
operationally manipulated as a middle school student essay and a report by China’s Youth
Science and Technology newspaper. The latter is a national science newspaper known as a
rigorous news outlet compared to a student’s essay. A total of 838 adult participants were
recruited from mainland China, and there were 729 valid observations left in the dataset after
data-cleaning procedures. Consistent with the HME theory, higher credibility and ingroup
membership lowered the level of hostile media perception. Moreover, negative media
perception was found to contribute to attitude polarization, and it mediated the relationship
between group membership and attitude polarization. Hostile media perception also led to
higher behavioral intention to engage in discursive activities. Implications are discussed in light
of HME scholarship and polarization for political communication.
Keywords: Hostile media effects; Authoritarian media system; Polarization; Discursive
activities.
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Abstract
Machine-learning algorithms are the foundation of artificial intelligence and play a vital role
in related industries, which can improve the efficiency of the project and improve the project’s
stability, meanwhile ultimately enhancing the profit and avoiding risks for the company. In
recent years, neural networks have been applied in manufacturing, such as CV-based image
recognition, prediction of specific electrical indicators, and mechanical fault diagnosis.
Compared with pure algorithm theory research, industrial applications require higher
calculation speed, less calculation cost, and higher reliability of the calculation results. Besides,
in industrial applications, the professional field’s knowledge is expected in the model, which
should be part of the input parameter of the model. This thesis proposes an improved Bayesian
neural network (BNN) based on the above background. The parameters of this BNN model are
obtained via Bayesian optimization, and the model itself is integrated with Kalman filter
characteristics, whose aim is to predict and update the existing observation data. Compared
with the existing neural network structure, this model does not need to consider parallel
computing. All data only needs to be processed once. Furthermore, there is no need to calculate
gradients with stochastic gradient descent(SGD) methods, which reduces the calculation cost
significantly.
Keywords: bayesian estimation, Kalman filter
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A Comparative Study of Chinese and American Economic News Discourses
in the Post-epidemic Era from the Perspective of Critical Discourse
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Abstract
The COVID-19 pandemic, which has lasted for more than two years, has impacted the global
economy, manufacturing, and service industries. In this context, China attaches great
importance to economic development and news reports because, in public health emergencies,
media reports can affect the audience's cognition, concept, and attitude and become the basis
for the public to obtain information and change personal behavior. However, different countries
viewed China's development from a diversified perspective during the epidemic. This article
analyzes hundreds of Chinese and English news reports based on critical discourse analysis
theory by building a Chinese and English corpus. Using a combination of quantitative analysis
and qualitative analysis, by studying the meaning, part of speech, emotional polarity, and
subject word extraction of the corpus, innovatively combining the differences in Chinese and
English contexts not only guarantees the objectivity of quantitative research but also through
qualitative research analyze the attitudes and opinions contained in its news language, to
explore the differences in political and social values between China and the United States in a
more comprehensive manner in today's international environment. This helps to understand the
international discourse of the world today and find complementary strategies for China to
enhance its global communication power and international image.
Keywords: critical discourse analysis, COVID-19, economic news
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Abstract
In 2017, President Donald Trump announced the U.S. Paris Agreement withdrawal. Trump
administration also began to revise and rescind the existing efforts meant to mitigate climate
change impacts. Given the dreadful climate change impacts, global trends, and U.S. public
opinion, these behaviors are unconventional. Several researches analyze the rationales behind
this decision but focus on Trump’s psychological factors. To fill the gap, this research aims to
investigate the causes of the U.S. Paris Agreement withdrawal and declining contribution
toward climate change mitigation by emphasizing domestic political explanation. Accordingly,
this research employs document analysis to study the development and policymaking process
to analyze significant policymakers. The research used three main concepts; Issue Salience,
Elites in Policy Making, and Two-Level Games to further analyze factors shaping actors’
decisions. This research finds out that the values and preferences of domestic actors have
influenced the current policy direction as a result of U.S domestic politics. More specifically,
Republican Party values concerning individual freedom and economic prosperity were shared
by significant climate change policymakers during the Trump era. It led them to downgrade
climate change concerns, question its scientific consensus, and oppose environmental
regulations. Also the preferences of fossil fuel and automobile companies who have sought to
reduce burdens and costs on their businesses.
Keywords: The United States, Paris Agreement, Republican, Interest Group, Foreign Policy
Analysis
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Abstract
Purpose - The Western International Relations (WIRs) studies have been lauded for centuries
owing to idealism innovation with all sorts of ‘ism' (realism, liberalism, structuralism,
internationalism, modernism, imperialism, and so on) by various schools of thought with
massive volumes of political studies aimed at re-creating the global order. Regretfully,
Unfortunately, despite being the most studied field by international relations experts, the WIRs
mainstream hypotheses have failed to promote peace, unity, and equitable access to world
resources, resulting in the majority of nations around the world still experiencing security
shortfalls and extreme poverty today. Therefore, this conceptual study attempts to discuss the
IRs from industry weltanschauung based on the powerless nation case study dealing with global
superpowers.
Design/methodology/approach - The research will analyze the topic through a holistic yet
pragmatic manner of self-study examining Malaysia’s international and foreign relations
toward the US and China-based on selected 135 articles. A trustworthiness content and
thematic analysis, also known as Hermeneutical approaches yet qualitative in nature, adopted
throughout this study.
Findings - This article provides an insightful standpoint into future Integrative International
Relations theoretical and industry application due to its core principle promoting peace, love,
mercy, and compassion in nature.
Originality / Value – This research would benefit those interested in studying International
Relations, Foreign Policy formulation, especially those in security and defense policy.
Additionally, this study expects to provide new insight into IRs formulation for the benefit:
political policymakers, strengthening WIRs and IRs academic world thus equally beneficial to
field experts, IRs journalists, army people as well as to IRs organizations.
Keywords: The United States, Paris Agreement, Republican, Interest Group, Foreign Policy
Analysis
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Abstract
Description Purpose: In recent years, influencers are becoming the primary international
communication media. And the communication mode has been widely used in the output of
Chinese culture, offering creative methods to convey a trustworthy, lovable, and respectable
image of China.
Approach and Originality: A big data index model on international influencers' influence has
been built by investigating the content ecosystem of influencers spreading traditional Chinese
culture on YouTube. It is found that influencers enjoy particular media advantages in the supply
of China-related information, breaking through the cross-border information barrier and
catering to the identification logic of overseas audiences.
Findings: In terms of information content, cultural celebrities focus on Wushu, music, dance,
and Hanfu. They create character IP, offer enjoyable audio-visual experience and cultural
knowledge explanation instead of “duck-feeding type” or “propaganda.” As for
communication effects, the influence of influencers has been proved by the audiences’
empathy, given the exponential computing of 14 behavioral data on YouTube and the
evaluation of the attraction, affinity, and persuasiveness of cultural influencers. It is believed
through media analysis that many characteristics of the communication mode of influencers
play a valuable role in promoting the recognition of Chinese culture and improving Chinarelated context, bringing up enlightenment to the application innovation of new media
international communication.
Keywords: Influencers, International Communication, Traditional Culture, Communication
Evaluation

B- 66

ID: 76

The Effect of Digital Media Technology on The Work of Advertisers in
Thailand
Anchalee Pichedpan
University of the Thai Chamber of Commerce, THAILAND
anchaleepichedpan@gmail.com
Naris Pichedpan
University of the Thai Chamber of Commerce, THAILAND
Abstract
With the current market competition situation and developments in communication
technology, advertisers must adapt to digital media changes. Especially the popularity of social
media today has affected the workflow of advertisers changing. This qualitative research
explored the impact of media technology on the advertising working process by in-depth
interviews with advertisers from the creative department of six leading advertising agencies in
Thailand. The findings revealed that 1) the media technology, especially on social media
channels, forced advertisers to have less time to work. Communicating through social media
needs speed, and the media is short-lived. 2) Advertisers cannot embed complex creative ideas
in the ads as the audience does not have enough exposure time to interpret complex messages
as in old media. 3) The budget for producing each piece of media will be less, and the level of
meticulousness in production has decreased. Consumers do not want serious production work
like traditional and social media jobs that require speed rather than meticulousness.
Keywords: Advertising, Advertising creativity, Advertising production, social media, Digital
media
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Abstract
During the COVID-19 pandemic, the Weibo trend played an extremely significant role. Using
content analysis, in-depth interviews, and questionnaires, this paper tries to interpret the effects
of trending topics of health information and its influencing factors from both the media and the
audience perspective on Sina Weibo.
The paper finds that the dissemination of health information on a trend list has a side effect,
but the interaction between the content depth and users is relatively poor. Secondly,
"Geographical location + number" is the basic framework for constructing health information
text in trend, and the importance of information is preferred instead of information integrity.
Thirdly, the "informational news report" pattern dominants the trend while little information
relates to medical science directly, which suggests that the health communication of medical
research still needs to be improved. Fourthly, the distribution of trendy topics is monotonous,
and the influence of positive information is weak. Lastly, based on the characteristics of social
media, it is found that some entertainment information has also played a positive role in
alleviating the psychological anxiety of the audience.
In order to solve problems above, mass media should innovate the trend title mode, improve
the sharing of popular science information, reasonably promote entertainment and health
information, improve positive guidance, encourage public participation, and enhance the
communication effect of health information in the interaction between media and users.
Keywords: health information, health communication, media
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Abstract
In Chinese social media space, the topic of science and technology has easily evolved into a
debate, and the focus of the debate will eventually turn to politicization and nationalism.
According to the observation of Chinese local experience, we found that there is a more obvious
clustering phenomenon in the scientific debate events. Specific performance: nationalist
tendencies highly clustered; mutual triggering of issues; high clustering of platforms; and
obvious clustering of opinion leaders. In this paper, we selected 42 science debate events that
occurred in Chinese cyberspace from 2000 to 2021 and uses social network analysis method to
explore the relationship network of science debate events in four dimensions and finds out the
correlation between them. We found that: scientific debate topics have obvious cohesive
subgroups; topics are highly correlated with each other and form a high-density network;
debate topics have a high consistency of focus.
Keywords: Science communication; Scientific debate; Network nationalism; Social network
analysis
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Abstract
Public health communication receives incomparable attention due to the recent outbreak of
COVID-19 pandemic. Public perception of policy risk directly determines the effect of policy
dissemination. Based on the above background, the purpose of this study takes the media use
as an intermediate variable to explore the impact factors of public risk perception. A mediating
effect model of social class and risk perception was constructed by media use. 648 sample data
were collected by questionnaire and analyzed by structural equation model. The results show
that social stratification plays a mediating effect through media use in the process of public
health policy communication. The higher the socioeconomic status, the lower the solidification
degree of the catalytic habits, the higher the degree of direct understanding of policy through
the media, the stronger the risk perception of public health policy. People with lower
socioeconomic status do not have a high degree of understanding and participation in policy
on media platforms, and their risk perception of policy is relatively low. Based on this, this
study suggests that Official interpretations of public health policy should be more tendentious,
form a three-level communication mechanism：Official - people with higher social
stratification - people with lower social stratification, do a good job in the policy interpretation
for the people at higher levels, and complete the dissemination of policy information through
the people at higher levels. This will reduce the risk perception of policy among the higher
classes, improve the understanding of policy among the lower classes.
Keywords: risk perception;social stratification; media use; public health policy
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"Rumors of Immortality": Research on the Law of Long-term Survival of
Rumors in the Field of Public Health
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Abstract
1. Discovery and Originality By observing the local experience in China, I found an interesting
phenomenon: rumors in the field of public health still exist for a long time after the rumor is
dispelled, and the long-term survival after dispelling the rumors has the characteristics of multiplatform survival, survival across time dimensions, survival across spatial dimensions, and
content Survival of variants. However, academic circles have done very little research on the
long-term survival of rumors after they dissipated; and the linkage effect between platforms
has not been paid attention to.
2. Research methods This article takes 100 rumors that survived for a long time after dispelling
the rumors as an example, and explores the survival time distribution characteristics of the
rumors before and after dispelling the rumors, and the change trend of the survival curve
through survival analysis. It is the whole stage of their long-term survival; the cox proportional
hazard model is further used to analyze the factors that affect the survival time of rumors.
3. Research results There are four situations in the rumored multi-platform survival rule.
According to the life cycle and survival curve of rumors, rumors are divided into four
categories. Human observations have found that the four types of rumors have different
characteristics. Further related analysis proves that factors such as the communication platform
and the magnification of opinion leaders will affect the life cycle and curve of rumors.
Keywords: Law of Survival, Rumor Rebirth, Rumor Survival, Rumor Spread, Survival Analysis
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State Control or Policy Pluralization? An Analysis of Mediated Policy
Network and Policymaking on the Nuclear Power Issue in China
Yuqi Wang
Beijing Foreign Studies University, CHINA
wyq226@yeah.net
Abstract
In recent years, research on China's policy process has increasingly emphasized the diversity
of policy actors and the government's responsiveness to public opinion. However, has China’s
policymaking of highly sensitive environmental issues also changed from a state control model
to a pluralized model? By applying network analysis approach, this study indicates that the
policy process of highly sensitive environmental issues represented by nuclear power is not
completely state-controlled or policy-pluralized. Instead, it exhibits a coexistence of the
characteristics of state control and policy pluralization. On the one hand, the nuclear power
policy process is closed to ordinary individuals outside the government because of the policy
sensitivity of the issues that the topic involves, reflecting distinct characteristics of government
control. On the other hand, power struggles continue to occur during the policymaking process,
although primarily among policymakers inside the decision-making system, including
government agencies, state-owned enterprises, and experts. This research reveals the
complexity of the policy process for highly sensitive issues and the diversity of environmental
policymaking in China.
Keywords: Media coverage, policy process, mediated policy network, nuclear power, social
network analysis
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Legal Dilemma of Fake News Management after ‘Marketplace of Ideas’
Yue Zhou
Tsinghua University, CHINA
y-zhou21@mails.tsinghua.edu.cn
Abstract
The ‘marketplace of ideas’ metaphor has gone over a whole century since its birth, and its
significance is far-reaching. The protection of freedom of speech in its theory is now
manifested as high tolerance of fake news. Germany, France, the United Kingdom, Singapore,
Russia, and Malaysia are among the countries attempting to address the worldwide issue of
false news. Many nations have included false news regulation into necessary measures such as
government management and even legal systems, as can be shown. In the United States, it is
difficult to control fake news by legal means, which can only be exerted through extremely
limited litigation liability and industry self-discipline. In addition, the transformation of media
technology has destroyed the theoretical basis of the ‘marketplace of ideas’. Due to the struggle
between the two parties in the United States, fake news has become a ‘floating signifier’ and a
discourse tool to attack political opponents. The century-old theory of ‘marketplace of ideas’
is in urgent need of reflection and reconstruction.
Keywords: Fake News, First Amendment, Marketplace of Ideas, The Law Governing
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Perceptions and Readiness from Localization to Globalization of Sarapee
Community during Covid 19 Pandemic
Salisa Sawettanun
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Abstract
This research aimed at investigating the community perceptions during the Covid 19 Pandemic
in 2021 and exploring the readiness of community members in terms of localization to
globalization. The participants were 30 local residents living in Sarapee District in Chiang Mai,
Thailand. The instrument was a questionnaire and semi-structured. The findings showed that
local residents had been encountering the difficulties of trading local products because a
number of tourists had been decreased since the outbreak of Covid 19 began. These affected
monthly income of the residents. Most residents claimed that the adaptation of new normal was
completely potential and the business had to be adjusted. Moreover, the residents were
interested in online platforms. They needed assisting in advertising local products online in
different languages. In addition, young local residents required to upskill English for
communication, and improve other skills involving online advertisements. Besides, they
expected to promote their products through Facebook, Line, etc. To prepare for globalization,
local residents realized that the description of products should be promoted through online
medias. Not only local products, but also the homestay was presented in the village plan. The
preparation of the residents to organize standard homestay should be concerned after the
situation unfolding to welcome both national and international tourists.
Keywords: Perception, Readiness, Localization, Globalization
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The Exposure to Marketing Communication to Promote Creative Cultural
Tourism of Nakhon Sawan Province Among Thai Tourists
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Abstract
This study aims to compare the level of exposure to marketing communication to promote the
creative cultural tourism of Nakhon Sawan province of the Thai tourists with demographics
and travel behavior differences. The sample was 394 Thai tourists who ever visited Nakhon
Sawan province. The questionnaire was used to collect demographic profiles, travel behaviors,
and marketing communication exposure. The statistics used to analyze the data; frequency
distribution percentages, mean, standard deviation, one-way ANOVA, and post hoc test
(Scheffe). The results of this study were as follows: 1) the samples exposed to marketing
communication to promote the creative cultural tourism of Nakhon Sawan province at a
moderate level (mean= 3.06, SD=-.93). 2) demographics; the samples with different gender,
ages, education levels, occupations, and monthly incomes had different exposure to marketing
communication levels with a statistical significance level at 0.05. Samples with different
marital statuses had no different exposure to marketing communication with a statistical
significance level at 0.05. 3) tourism behaviors: the sample with different traveling to Nakhon
Sawan behaviors (travel’s companion, frequency of travel, duration of travel, and average
spending per trip) had a difference of level of exposure to the marketing communication to
promote the creative cultural tourism of the Nakhon Sawan province with statistical
significance level at 0.05.
Keywords: marketing communication exposure, creative cultural tourism, Nakhon Sawan,
Thai tourists
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Incidental News Exposure And System Support: A Parallel-Serial
Mediation Model Among Young Netizens In China
LU ZHU
Zhejiang University, CHINA
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Zhejiang University, CHINA
Abstract
Description Purpose:
The availability and abundance of news on social media may lead some people to believe they
do not need to actively seek public affairs to stay informed, further affecting their political
efficacy and support for the political system. Given the need to better understand mechanisms
linking incidental news exposure (INE) and system support, this study offers the concept of
"news-finds-me"(NFM) perception. It proposes a distinction between social dependence and
platform dependence of NFM.
Methodology:
This study adopted a quota sampling method to conduct a questionnaire survey among 1000
Chinese young people aged 18-34. The data was analyzed using a parallel-serial multiple
mediation model of Hayes Process Macro (Model 80) in SPSS.
Findings:
The results showed a significant positive correlation between incidental news exposure and
system support. The first serial pathway INE→NFM-Social→Efficacy→System Support, and
the second one INE→NFM-Platform→Efficacy→System Support, were positively significant.
Although the direct effect of social dependence of NFM and system support is significantly
negatively related, the overall impact of incidental news exposure and system support is
positively significant through the serial mediation of political efficacy.
Originality:
This study proposes a distinction between social dependence and platform dependence of NFM
to improve the current theoretical construct. The empirical analysis shows that the subdimensions of NFM do have differential influence mechanisms on incidental news exposure
and system support, revealing the correlation patterns between two dimensions and expanding
the explanation of the influence path.
Keywords: incidental news exposure; news-finds-me perception; system support; political
efficacy
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Research on the Characteristics and Mode of " Computational Propaganda
" of Social Bots: Taking China's COVID-19 Vaccine Issue Participation as
an Example
Changfeng Chen
Tsinghua University, CHINA
fengchen5266@vip.163.com
Yuqing Yuan
Tsinghua University, CHINA
Abstract
"Computational Propaganda" represented by social bots exacerbated the complexity of the
media ecology in the "information epidemic" during COVID-19. The paper explores social
bots' participation in the issue of China's COVID-19 vaccine, using natural language
processing, data mining, and analysis methods from the theoretical perspective of humanmachine communication. The article takes the content of related topics on Twitter as the
research object to analyze its content characteristics, image management strategies, and
interaction characteristics with humans, and then to explore the concept and aspects of its
participation in " Computational Propaganda " through the analysis of social bots Mode of
participation. The study found that the topic participation of social bots presents three
significant characteristics: the focus and negativity of the content, the rationalization and
neutralization of the image, and the activity and extensiveness of social interaction. Social bots
have realized the transformation from a static, one-way communication channel to a dynamic,
interactive communicator in the three-dimensional participation model. The study also found
that the main related accounts on Twitter involved in the COVID-19 vaccine issue of China
are not from the United States but India; the topic of vaccine construction is not about health
but finance and society.
Keywords: Human-Machine Communication; Media Equation; social bots; Computational
Propaganda; COVID-19 vaccine
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A Tale of Two Pandemics: Polarization in Elite Discourses of COVID-19 on
Chinese Social Media
Kaiping Zhang
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Abstract
The COVID-19 pandemic has exposed deep-seated divisions between ideologies, classes, and
races in various societies. Polarization in democracies has received growing scholarly attention
to understanding polarization in party states. However, scholarship examining the effect of
social media-enabled state propaganda on polarization in the digital sphere is lacking. The
present study draws on a novel dataset that contains the entire, uncensored set of COVIDrelated posts on the Chinese central social media platform Sina Weibo during the outburst of
the pandemic in China. Using computational social scientific methods, we analyze over five
million posts from 12,515 verified elites’ accounts regarding four controversial issues that
generated nationwide debate. We demonstrate that Chinese elites hold drastically different
views about contested issues, with a majority leaning toward the right, i.e., the liberal when the
pandemic arose. Whereas mainstream opinions have shifted toward the left, ideological
cleavage between elites has grown significantly over time. Our findings further show that state
propaganda has turned elites toward positions closer to the government, yet the effect is more
pronounced for elites who hold moderate opinions. Those who lean toward the right – the
liberals – and strong opinion holders remain unpersuaded. Our results suggest that propaganda
has driven a wedge between moderate elites and right-leaning ones; hence propaganda through
social media has increased, not attenuated, polarization. This research reveals the pervasiveness
of the pandemic-induced ideological and social divisions far beyond liberal democracies that
are wrestling with political polarization.
Keywords: COVID-19, polarization, China, social media, computational social science
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Smartphone Usage and Radio Listening Behavior of Baby Boomers in
Bangkok and Vicinity
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Abstract
This study explored the pattern of smartphone usage and radio listening behavior among baby
boomers in Bangkok and the vicinity. It examined how smartphone literacy was related to baby
boomers’ radio listening behavior, frequency of radio listening, the channel of listening, and
purpose of listening. Participants were 430 baby boomers living in Bangkok and the vicinity.
Participants were given two surveys: radio listening behavior and the smartphones literacy,
including a measure of mobile, creative, social, information navigation, and operational skills.
Results suggested that participants with different smartphone literacy rates have different radio
listening behavior, frequency of radio listening, the channel of listening, and purpose of
listening at a significance level of 0.05. The result also suggested that participants with different
sociodemographic factors, gender, age, and marital status have different radio listening
behavior and measured their smartphone literacy differently at a significance level of 0.05.
Implications of the baby boomers’ media consumption and its alternatives were discussed.
Keywords: baby boomers; smartphone literacy; media consumption
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Elders as Folk: The Influence of Sensation Seeking on Internet Addiction
of the Aged in Mainland China
YANG Heng
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Abstract
As the Internet has become a shared lifestyle of global people, Internet addiction of older adults
is a cause for concern. Our survey in China found that retired older adults with lower income,
poorer health conditions, and more frequent Internet use for entertainment are at high risk for
Internet addiction. Overall, sensation-seeking had a significant positive effect on the Internet
addiction of older adults. Still, its mechanisms were more complex than found in adolescence
because the impact of different dimensions of sensation seeking on the Internet addiction of
elders is not consistent. Experience seeking, disinhibition, and boredom susceptibility were risk
factors for Internet addiction in older adults, whereas thrill and adventure-seeking was
protective factor for Internet addiction. Loneliness partially mediated the effect of experience
seeking, disinhibition, boredom susceptibility on older adults' Internet addiction. Older women
were more Internet-addicted than older men, reversing the gender difference compared to
previous findings in adolescents. Gender was an important moderating variable; there were
mechanistic differences in Internet addiction between older men and women. The study
illustrates that Internet addiction is a global public health problem across cultures and ages,
which requires essential reflection on the consequences of over digital media use of older
adults.
Keywords: older adults, Internet addiction, sensation seeking, loneliness, aging society
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Costs and Benefits of Dollarization: Evidence from ASEAN Nations
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Abstract
Dollarization can bring both benefits and costs to adopting countries. We conduct an empirical
analysis of the macroeconomic benefits and costs of dollarization for ten members of the
Association of Southeast Asian Nations (ASEAN) plus Japan, Russia, and China. We employ
a new Keynesian model in which the benefits of dollarization are lower inflation and the costs
resulting from loss of monetary policy independence. Most of the countries in ASEAN face
high charges of dollarization but receive small benefits. Only Japan and Cambodia can have
low costs of dollarization. High benefits of dollarization can go to Laos, Indonesia, Vietnam
and the Russian Federation. Countries can gain high benefits from dollarization but at high
costs as well. No country can enjoy the increased benefits of dollarization but at low prices.
Keywords: dollarization, HP filter, cyclical component, inflation, exchange rate

*********************************************

B- 81

ID: 91

Bridging the Grey Digital Divide: The Mechanism of Intergenerational
Learning in Chinese Families
Minhan Huo
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Abstract
With the acceleration of an aging society and the burgeoning digital technology, the “grey
digital divide”(Morris, 2007) becomes increasingly conspicuous in China. And the occurrence
of COVID deteriorates the marginalization of the elderly due to the spread of digital epidemic
prevention, including using QR codes as “health passports” (Yuan & Jia, 2021). Researchers
have endeavored to find ways of bridging the gap, and inter-generational learning is among the
solutions widely discussed and identified(Darinskaia & Moskvicheva,2019; Tan & Raman,
2020). However, as most existing literature restrained society's field, focusing on activities like
workshops organized by communities or schools, it is usually neglected. That “family” is also
an important field for inter-generational interactions, especially in China's social context where
multi-generational living is more common. Home care remains the most popular choice (Beike
Research Institute, 2021). This study scrutinized the specific scenarios of inter-generational
learning on digital skills in Chinese families and discussed how the “family field” can function
as a significant complement in bridging the “grey digital divide.”Semi-structured in-depth
interviews were conducted on 15 older Chinese people living with their descendants through
snowball sampling. This study displayed that the mechanism of intergenerational learning in
China is formed in the interaction between the traditional Chinese cultural background and
modern social context, which is influenced by and also acts on family authority structures. The
concept of “Digital Requital” (Zhou, 2020) is introduced in a cross-cultural context to feature
the character of inter-generational digital learning in the field of family.
Keywords: digital divide, family structure, intergenerational communication
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Digital Media – Does It Help or Does It Hurt The Depressed?
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Abstract
Digital media is inevitable. Users claim that digital media platforms have become part of their
daily routines and communication channels. If this is the case, it is believed that depressed
users are inevitably using digital media to stay connected, communicate, and do other purposes.
Therefore, this study aims to determine how clinically diagnosed depressed patients (users) are
using the digital media and whether it is helping or worsening their depressive symptoms.
Semi-structured interviews were conducted with depressed patients, where they were asked to
evaluate and report the usage and the effects of digital media on them. Participants admitted to
using digital media platforms as part of their daily routines for different purposes. The selfreported results show that digital media is like a double-edged sword as certain features help
their symptoms, for example, group-forming features that compensate for their offline
relationships and other user-generated features. Some content, however, is harmful and
negatively impacts their depressive symptoms. Contents like misleading information around
mental illness and suicide incident reports from the digitized news media on these platforms
are claimed to impact patients’ depressive symptoms negatively. It is one of the contributing
factors to the public stigma around depression.
Keywords: Depressed; Digitized Media; Mental Illness
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Abstract
This research focuses on the study of media exposure on the perceived risks of mobile banking
among the Thai people. To compare the risk perception level of mobile banking, several
demographic groups are classified to compare the difference between the level of media
exposure and the perceived risks. This survey research used questionnaires to collect
information. The samples group consisted of 413 individuals living in Thailand and owning at
least one bank account. The data were analyzed using frequency distribution, percentages,
mean, standard deviation, t-test, one-way ANOVA, and Scheffe's Method. The findings
revealed that the perceived risks level of mobile banking varies by marital status, average
monthly income, the decision to use mobile banking, and age with a statistical significance
level of 0.05. The samples with different media exposure levels caused different results on
perceived risks. There was a statistical significance level of 0.05 between samples with low
media exposure and those with high media exposure.
Keywords: media exposure, perceived risks, mobile banking
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One Company, Two Systems——A Comparative Study of Platform
Content Governance Between China and US
Jinhe Liu
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Abstract
From the comparative media system perspective, we make a pragmatic framework to distill the
Internet platform content governance mechanism between China and US as "Party-state Led
Paternalism" and "Market-society Based Individualism" from the four dimensions of core
value, institutional process, implementation effect, and historical development. Under the
Party-state Led Paternalism, in line with the need to create a good internet environment for
society and the people, it actively regulates online content. In the logic of individualism,
minimal government intervention is required, which is passive governance to pursue the
maximization of individual freedom. Therefore, China's content governance mechanism shows
the administrative dominated characteristics, emphasizes the platform-based corporate
responsibility, and operates within the nation. At the same time, the American content
governance mechanism shows the apparent differences of limiting government intervention,
platform-based corporate liability immunity, and global operation. ByteDance created the
Chinese social media product and the international version represented by Douyin and TikTok,
adapting to the China and US mechanisms in the way of "one company, two systems," which
is a good example to reflect the differences between the two content governance mechanisms.
Both Chinese and American mechanisms have their profound social foundation and practical
applicability. The Chinese model will not necessarily expand to Western society, but it will
contribute to the world's diversification of media system exploration.
Keywords: Content Governance, Internet Platform, Douying/TikTok, Media System
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Abstract
The objectives of this research were to 1) study the perception of Thai consumers towards the
marketing mix of Muang Phetchaburi Red soup Noodle and 2) compare different consumption
behavior of Muang Phetchaburi Red soup Noodle based on perceptions of the marketing
communication mix. The questionnaire responses of 395 Thai consumers of the Phetchaburi
red-soup noodle restaurants were analyzed using frequency distribution, percentages, mean,
standard deviation, frequency, t-Test, one-way Anova. The results were as follows:1) Most
tourist consumers who had consumed Muang Phetchaburi red-soup noodles were single,
female students and an average age of 32 years old. 2) The consumers have the perception on
each marketing communication mix (7Ps) component promoting Muang Phetchaburi red-soup
noodle with the highest average mean score on the people aspect (mean=4.43), followed by the
product (mean=4.39), and the process aspect had the least average mean score (mean=3.75).
3) Hypothesis testing revealed that; H1: differences between Phetchaburi residency and nonPhetchaburi residency lead to differences in the level of marketing communication m mix
(people) perception at a significance level of 0.05, H2: differences in consumption frequency
lead to differences in the level of marketing communication perception at a significance level
of 0.05.
Keywords: sensation; repurchase intention; red noodle; Phetchaburi
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Source Credibility in Social Media Era: A Case Study About “Covid-19
Vaccination” Discourse in Indonesia
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Abstract
Source credibility is compulsory in delivering messages, particularly health messages. In
Covid-19, credibility is a must to avoid misinformation or fake news that can saturate the
official information from the government. The research aims to identify the relationship
between the type of information sourced and information engagement’s in social media. A
quantitative method was employed to determine the association between the two variables. The
data was collected from Facebook with the specific keyword “vaksin covid-19”. Moreover, the
data was restricted to post which was posted from West Sumatera and Maluku. The regions
were chosen since they had the lowest vaccination rate. The result shows different types of
information sources that talk about Covid-19 vaccination in cities, such as politicians, media
news sites, news sites, and TV channels. The media types do not have a significant relationship
with content or information engagement. In addition, well-known and established media are
likely to have a higher share rate than other media. However, media news sites are likely to
have many likes and shares compared to other media. Based on the finding, the research
proposes that the government, especially West Sumatera and Maluku should collaborate with
other media to ensure the health messages are well-delivered.
Keywords: Covid-19, facebook, information sources, content engagement, Indonesia
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Practices and Private-Public Posting Conversion Mechanism on Social
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Abstract
In the last decades of the twentieth century, the advent of social media witnessed the
technology-driven transformation of a digitalized “public sphere”, which afforded users the
possibilities of free speech, being visible, and finding information more visibly. The
contestations upon social media as a conduit of public opinions and the empowerment and
constraints it created have been discussed recently. However, private posting behavior and the
conversive mechanism from public posting to private posting, and vice versa, have been seldom
studied. Based on computer-mediated communication visibility theory, this study investigates
the motives of private posting on different social network sites. Implementing an in-depth
interview with 25 private posters, the study further examined the reasons for conversion
behaviors of online posting. The results showed varied motives: (1) participants regard private
posting as an “electronic diary,” which helps store and record slices of life. The invisibility of
posting exists as persistence of memory that enables people to trace back to; (2) private posting
is a way of self-protection and marks the distinguished boundaries between self and otherness,
to avoid other’s monitoring, such as parents and bosses; (3) private posting is an “emotional
outlet” which allows participants to express feelings. Toasting on a relatively private space also
provides some comfort. The study also found that the conversive mechanism between public
posts and private posts laid in temporal relatedness of significance. Participants convert public
posts into private status since perceiving more social pressure and affording more invisibility
to the personal issues.
Keywords: visibility; invisibility; private posting; SNS; in-depth interview
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Engaging the African Audience Online: a Comparative Analysis of CGTN
Africa and BBC News Africa’s Facebook Pages
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Abstract
Purpose: The current study seeks to find out how CGTN Africa is performing in terms of
getting African users to engage with their content online, especially in a context where it is
competing with well-established Western media.
Methodology: It, therefore, qualitatively analyzes and compares the Facebook pages of CGTN
Africa and BBC News Africa to examine the type of content both media houses provide on
Facebook, as well as the response of the audience, through looking at the type and level of
interactions they have with such content. A one constructed week sample of the month of
November 2021 was used.
Findings: It was found that while CGTN Africa posts a relatively higher amount of content
than BBC Africa, their content is met with far fewer nuances and a significantly smaller amount
of interactions than that of BBC Africa. Compared to CGTN Africa, BBC Africa was also
found to promote more participation of users in their content. Their comment section highly
resembles a digital public sphere, where their page visitors freely exchange ideas and opinions
about issues they judge important for Africa.
Originality: Chinese media’s increased involvement in Africa has often been attributed to
China’s efforts to strengthen its soft power and narrative. These efforts are also visible in the
digital space, where Chinese mainstream media work to increase their reach among African
users. Little attention, however, has been paid to the digital aspect of Chinese mainstream
media’s efforts in Africa. Keywords: China-Africa; Facebook; news.
Keywords: China-Africa, Facebook, news
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Abstract
This research is descriptive research to study the relationship of community well-being of
Naraphirom Sub-district, Bang Len District, Nakorn Pathom Province. The sample consisted
of 400 people in Naraphirom Subdistrict, Bang Len District, Nakhon Pathom Province.
Physical well-being, mental well-being, social well- being and spiritual well-being. The data
were analyzed using descriptive statistics and Pearson's correlation statistics. The results
showed that the samples had mean overall well-being at a good level (x=4.02. S.D. =0.82).
Individual average levels of well-being of aspects were good. Physical well-being had the
highest mean level (x= 4.08, SD = 0.89) followed by mental well-being (x=3.96, S.D.=0.83),
social well-being. (x=4.02, SD=0.80) and spiritual well-being (x=4.01, S.D.=0.84). The
relationship between the well-being four aspects found that physical well-being was related to
mental well-being, social well-being, and spiritual well-being (r= .496, .452, and .374,
respectively) revealed significant differences at the 0.01 level. The development of community
well-being should be integrated or synergy considering the relationship of well-being four
aspects because each aspect effects each other.
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